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Forewords

The Indonesian beauty and skincare market has witnessed
remarkable transformation over the past decade, with sun

protection emerging as a fundamental pillar of daily skincare SUN PROTECTION CRE!
\“/

routines. As consumers become increasingly educated about
skin health and UV protection, the competitive landscape for
sunscreen products has intensified dramatically, presenting
both unprecedented opportunities and significant challenges
for local brands.

This mini report examines the current state of brand awareness
and brand imagery within Indonesia's local sunscreen market,
providing essential insights into how consumers perceive,
recognize, and connect with domestic sunscreen brands. In an
era where global beauty giants compete alongside homegrown SCREEN
innovators, understanding the nuances of brand positioning |

becomes critical for sustainable market success.
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Respondents Demographic Profile

Total sample:

1.023

Respondents

Internet users | nationwide

SES
58%
37%
Upper Middle

Ojakpat Speed-to-Insight

Gender

9%

Lower

Area

Greater
Jakarta

Age Group

GenZ

Millennials

Gen X

51%
24%
Java non Outside
Greater Jakarta Java

Indonesia brand awareness 2025 #2: Local

Greater Jakarta: Central Jakarta, West
Jakarta, South Jakarta, East Jakarta, North
Jakarta, Thousand Islands Regency, Bogor
City, Bogor Regency, Depok City, Bekasi City,
Bekasi Regency, Tangerang City, Tangerang
Regency, South Tangerang City.

Java: West Java (exclude Bogor City, Bogor
Regency, Depok City, Bekasi City, Bekasi
Regency), Banten (exclude Tangerang City,
Tangerang Regency, South Tangerang City),
Central Java, East Java, DI Yogyakarta.

Outside Java: Big cities outside Java: Bali,
Medan, Padang, Palembang, Pekanbaru,
Bandar Lampung, Samarinda, Balikpapan,
Manado, Makassar, Jayapura.




Research Objectives & Detalls

Scope of Study Survey Questions

This research will focus exclusively on local
Indonesian sunscreen brands. The set of
brands to be evaluated will be presented in
the aided awareness and brand imagery
sections of the study:

1 Speaking of SUNSCREEN products, please
mention one LOCAL SUNSCREEN brand that first
comes to your mind | open end question

2 Aside from that brand, please mention other
avoskin ) MS GLOW § soMETHING LOCAL SUNSCREEN brands that you know |

® o /
azarwe BB T ORIGINOTE open end question
PURBASARI

@ emma SCARLETT Wardah 3 Among all the following LOCAL SUNSCREEN

ERHA SKINTIFIC . olat brands, which ones are you familiar with?
HANASUI (Please also select the brands you mentioned
earlier.) | multiple answer

4 Below are several statements people have made
Data The data were collected on 19 Aug 2025 about SUNSCREEN products. Which
. The survey was distributed to 1.023 respondents of these statements best describe the
Collecting S oy : : e :
The questionnaires were distributed via Jakpat mobile app brand ___ (the brand we provide in the set list)?

Margin of error 5% | multiple answer
Proportioned by Indonesian internet population
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Understanding the Awareness Types

Spontaneous Awareness Total Awareness
(Top-of-Mind + Unaided Awareness) (Spontaneous + Aided Awareness)
Brands consumers mention without any prompting Includes brands recognized when shown a list
Indicates genuine mental availability and brand Cah indicatfe pass.ive familiarity rather than
salience active consideration
Predictive of actual purchase behavior May not translate to purchase intent
- / J

a Aided Dependency Ratio

e Higher ratios indicate vulnerability and weak mental availability
e 85% = Critical dependency on prompting
e <50% = Healthy spontaneous brand strength

o )
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Spontaneous Awareness | Top 20

n: 1023 respondents

) ( )
. Unaided Spontaneous )
) Top of Mind P Brands with <10% Spontaneous
SUPer Dominant awareness awareness
(>50%+ Spontaneous) . . . 4 Top of Unaided Spontaneous )
29% 44% 73% Mind awareness awareness
J
N _['_l__}i' VIADAME GIL 0% 8% 9%
. Unaided Spontaneous )
Top of Mind awareness awareness LABORE 1% 8% 8%
Dominant Leaders
‘ 4% 35% 39% | skitadin 1% 7% 8%
( ( h . 1% 5% 7%
i OMG
Top of Mind Unaided Spontaneous
awareness awareness THE ORIGINOTE 1% 5% 6%
HANASUI 0 0 0 \_ J
g L 4% 17% 20% y
Niche Players (10-19% Spontaneous) Spontaneous Awareness
(Top-of-Mind + Unaided Awareness)
Top of Unaided Spontaneous Top of Unaided Spontaneous e Top-of-Mind (TOM): First brand mentioned without
Mind awareness awareness Mind awareness awareness prompting
SKINTIFIC e Unaided Awareness: Additional brands recalled without
3% 13% 16% CGARNICR 3% 9% 12% prompting
Bi s ‘ e Spontaneous Awareness: Combined TOM + Unaided
lore 2% 14% 16% POND'S 1% 10% 12% (genuine recall without assistance)
Facetology 3% 11% 14% NIVEA 3% 8% 11%
1 Speaking of SUNSCREEN products, please mention one LOCAL SUNSCREEN brand that first
2% 10% 13% C-,-Ioé:l 2Glow 1% 9% 10% comes to your mind | open end question
2 2 Aside from that brand, please mention other LOCAL SUNSCREEN brands that you know |
§ SOMETHINC 1% 11% 12% AMATERASUN 204 8% 10% y open end question
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https://checkout.xendit.co/od/BA2suns-JFXB-50065-240925
https://checkout.xendit.co/od/BA2suns-JFXB-50065-240925
https://checkout.xendit.co/od/BA2sunsXLSX-JFXB-50065-240925
https://checkout.xendit.co/od/BA2sunsXLSX-JFXB-50065-240925
https://checkout.xendit.co/od/BA2sunsXLSX-JFXB-50065-240925
https://checkout.xendit.co/od/BA2sunsZIP-JFXB-50065-240925
https://checkout.xendit.co/od/BA2sunsZIP-JFXB-50065-240925

Available in the full version.

Unlock the full versi
i iInformation at part
wa.me/+6282137

CFuII version ‘ Topsight

’

Bundle
' =
J |
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or contact our team

: artner@jakpat.net or
37191522

‘ (Full version)

G
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Available in the 111" version.

Unlock the full version bellow or contact our team
for further information at partner@jakpat.net or
wa.me/+6282137191522
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915.

Indonesia brand awareness 2025 #2: Local Sunscreen - 2025 Jakpat Survey Report 18



https://checkout.xendit.co/od/BA2suns-JFXB-50065-240925
https://checkout.xendit.co/od/BA2suns-JFXB-50065-240925
https://checkout.xendit.co/od/BA2sunsXLSX-JFXB-50065-240925
https://checkout.xendit.co/od/BA2sunsXLSX-JFXB-50065-240925
https://checkout.xendit.co/od/BA2sunsXLSX-JFXB-50065-240925
https://checkout.xendit.co/od/BA2sunsZIP-JFXB-50065-240925
https://checkout.xendit.co/od/BA2sunsZIP-JFXB-50065-240925

Powered by Jakpat’s Research Tools

This report is created by our expert using powerful internal tools to ensure fast, accurate, and insightful research.

e

|
‘w“

‘-1
Jakpat App OE Clustering

Create and distribute surveys Quantify you qualitative answers.
effortlessly. Send to Jakpat’s Instantly categorize responses into
profiled respondents via our app structured, processable insights.

or use Jakpat Lite to reach your
own audience.

> >

lt,t More Than Just Surveys!

Explore Survey Ads, External Survey Integration, Let’s find out how
and many more — designed to enhance every aspect Jakpat’s Research Tools
of your research journey. can elevate yours!

Ojakpat Speed-to-Insight

Vil

Topsight

Advanced data analysis made simple.
Conduct automated crosstabs,
product comparisons, and instant
visualizations for deeper insights.

>

GET ACCESS NOW!


https://business.jakpat.net/jakpat-lite?utm_source=reportpage&utm_medium=banner&utm_campaign=product_ads&utm_id=cta
https://business.jakpat.net/oe-classtering?utm_source=reportpage&utm_medium=banner&utm_campaign=product_ads&utm_id=cta
https://business.jakpat.net/topsight?utm_source=reportpage&utm_medium=banner&utm_campaign=product_ads&utm_id=cta
https://business.jakpat.net/jakpat-lite?utm_source=reportpage&utm_medium=banner&utm_campaign=product_ads&utm_id=cta
https://business.jakpat.net/topsight?utm_source=reportpage&utm_medium=banner&utm_campaign=product_ads&utm_id=cta
https://business.jakpat.net/oe-classtering?utm_source=reportpage&utm_medium=banner&utm_campaign=product_ads&utm_id=cta
https://business.jakpat.net/jakpat-lite?utm_source=reportpage&utm_medium=banner&utm_campaign=product_ads&utm_id=cta
https://business.jakpat.net/jakpat-tools?utm_source=reportpage&utm_medium=banner&utm_campaign=product_ads&utm_id=cta
https://business.jakpat.net/oe-classtering?utm_source=reportpage&utm_medium=banner&utm_campaign=product_ads&utm_id=cta
https://business.jakpat.net/oe-classtering?utm_source=reportpage&utm_medium=banner&utm_campaign=product_ads&utm_id=cta
https://business.jakpat.net/oe-classtering?utm_source=reportpage&utm_medium=banner&utm_campaign=product_ads&utm_id=cta
https://business.jakpat.net/oe-classtering?utm_source=reportpage&utm_medium=banner&utm_campaign=product_ads&utm_id=cta
https://business.jakpat.net/jakpat-lite?utm_source=reportpage&utm_medium=banner&utm_campaign=product_ads&utm_id=cta
https://business.jakpat.net/jakpat-lite?utm_source=reportpage&utm_medium=banner&utm_campaign=product_ads&utm_id=cta
https://business.jakpat.net/jakpat-lite?utm_source=reportpage&utm_medium=banner&utm_campaign=product_ads&utm_id=cta
https://business.jakpat.net/jakpat-lite?utm_source=reportpage&utm_medium=banner&utm_campaign=product_ads&utm_id=cta
https://business.jakpat.net/jakpat-lite?utm_source=reportpage&utm_medium=banner&utm_campaign=product_ads&utm_id=cta
https://business.jakpat.net/jakpat-lite?utm_source=reportpage&utm_medium=banner&utm_campaign=product_ads&utm_id=cta
https://business.jakpat.net/jakpat-lite?utm_source=reportpage&utm_medium=banner&utm_campaign=product_ads&utm_id=cta
https://business.jakpat.net/jakpat-lite?utm_source=reportpage&utm_medium=banner&utm_campaign=product_ads&utm_id=cta
https://business.jakpat.net/topsight?utm_source=reportpage&utm_medium=banner&utm_campaign=product_ads&utm_id=cta
https://business.jakpat.net/topsight?utm_source=reportpage&utm_medium=banner&utm_campaign=product_ads&utm_id=cta
https://business.jakpat.net/topsight?utm_source=reportpage&utm_medium=banner&utm_campaign=product_ads&utm_id=cta
https://business.jakpat.net/topsight?utm_source=reportpage&utm_medium=banner&utm_campaign=product_ads&utm_id=cta
https://business.jakpat.net/topsight?utm_source=reportpage&utm_medium=banner&utm_campaign=product_ads&utm_id=cta
https://business.jakpat.net/topsight?utm_source=reportpage&utm_medium=banner&utm_campaign=product_ads&utm_id=cta
https://business.jakpat.net/topsight?utm_source=reportpage&utm_medium=banner&utm_campaign=product_ads&utm_id=cta
https://business.jakpat.net/topsight?utm_source=reportpage&utm_medium=banner&utm_campaign=product_ads&utm_id=cta
https://business.jakpat.net/topsight?utm_source=reportpage&utm_medium=banner&utm_campaign=product_ads&utm_id=cta
https://business.jakpat.net/jakpat-tools?utm_source=reportpage&utm_medium=banner&utm_campaign=product_ads&utm_id=cta

Connect with your favorite h d d
survey platforms, including G et u n re S
Google Forms, SurveyMonkey,

Typeform, Jotform, and more. Of reSpOndents!

without leaving your survey platform.
Starting from Rpl.000.000 /'

(;0 LEARN MORE )

GJakpat Speed-to-Insight


https://business.jakpat.net/respondent-only/report
https://business.jakpat.net/respondent-only/report
https://business.jakpat.net/respondent-only/report

Discover more from (insight.jakpat.net

Premium Report - More Comprehensive

Indonesia E-Commerce Trends - 1st Semester of 2025

¥
%  Indonesia Mobile Entertainment & Social Media Trends - 1st Semester of 2025
%  Indonesia Fintech Trends - 1st Semester of 2025

¥

Indonesia E-Commerce Trends -2nd Semester of 2024

Free Report

Mini Brand Awareness of Local Facial Wash Brands in Indonesia [This is the report you're reading now]
Music Concert Trends & Fan Behaviors 2025 - Jakpat Survey Report

Mini Brand Awareness of Local Facial Wash Brands in Indonesia

S

Local Product Shopping Behavior in Indonesia - 2025 Jakpat Survey Report

Ojakpat Speed-to-Insight


https://insight.jakpat.net/?utm_source=report&utm_medium=backcover&utm_campaign=premium1st24_fintech&utm_id=ReportCTA
https://insight.jakpat.net/?utm_source=report&utm_medium=backcover&utm_campaign=premium1st24_fintech&utm_id=ReportCTA
https://insight.jakpat.net/indonesia-e-commerce-trends-1st-semester-of-2025/
https://insight.jakpat.net/indonesia-e-commerce-trends-1st-semester-of-2025/
https://insight.jakpat.net/indonesia-mobile-entertainment-social-media-trends-1st-semester-of-2025/
https://insight.jakpat.net/indonesia-mobile-entertainment-social-media-trends-1st-semester-of-2025/
https://insight.jakpat.net/indonesia-fintech-trends-1st-semester-of-2025/
https://insight.jakpat.net/indonesia-e-commerce-trends-2nd-semester-of-2024/
https://insight.jakpat.net/indonesia-e-commerce-trends-2nd-semester-of-2024/
https://insight.jakpat.net/music-concert-trends-fan-behaviors-2025/

Taly |
Your insights matter! o from

A quick survey helps us improve. IS — Scan OR
Take amoment to share
your thougnts with us!

Fill the survey



https://bit.ly/Jakpatsatisfaction

GET THE RIGHT INSIGHT
AT THE RIGHT TIME

Over 1M+ managed mobile panelists in Indonesia

Connect Your Business & Panelist Real Time

v

25

DESIGN RESEARCH

Create your own research.

Formulate questionnaire
with guidance from our
research expertise

6/~

TARGET AUDIENCE

Reach your specific segment
easily within our managed
community panelists across
Indonesia & pay affordably

7

GET RESULT

Sit back and relax while our
system collect responses
across Indonesia
in real time

9 Jakpat

Speed-to-insight

Can’t Find What You Need?
Get a custom survey report tailored to
your needs. Chat with us now!

@ partner@jakpat.net

@ +62 274 2923 340

@ wa.me/+62 821 3719 1522

@ https://jakpat.net

Send your survey to Jakpat panels
and get your report within 2-3 hours


https://jakpat.net/?utm_source=report&utm_medium=backcover&utm_campaign=premium_fintech&utm_id=ReportCTA
mailto:partner@jakpat.net
https://wa.me/+6282137191522
http://jakpat.net/

