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Demography Profiles
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Respondent Profiles

The majority of respondents are male, aged between 18 and 35, have a
bachelor's degree, and come from the upper-middle-class bracket.

Gender Age* Education
Male Female 18- 24 yearsold Il 20% - High School = Bachelor
e
51% 49% 25-30 years old IS 36% 42% (D4/s)
46%
31-35 yearsold I 24%
Area* o Diploma = Master
36-40 Id 13%
86% yearsold 1 bl (D1/D2/D3) L (s2)
I 86% 0
Java 41- 45 yearsold M 7% 10% 29,
Sumatra 2%
Others B3% SES
* Upper A Middle & Lower
48% A% %

“=* 5-6 March 2025
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Key Findings



n total = 1,000

Higher income is the primary motivation driving interest
in working abroad, accompanied by the hope of career
development and improved quality of life.

Meanwhile, cultural differences, high living costs, and

language barriers are the most concerning aspects of
exploring global career opportunities.

Top Motivations for Working Overseas

Higher income Career
=2 82% e development
62%
Better quality of life International
* 61% ® experience
54%
o~ Clobal networking m Cultural exposure
Re 33% 29%
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Concerns About Working Overseas

Cultural differences
53%

Foreign language barriers
50%

Doubts about adaptability
28%

Limited work experience
25%

Personal health issues
12%

High living costs
52%

Work permits & legality
43%

Lack of skills/abilities
27%

Age concerns
22%

Others
1%



n total = 1,000

Most of Indonesians who are interested in working overseas choose nearby region,

namely Asian, followed by Europe.

Preferred Destination

*

?

They choose those regions due to the higher salary, career expansion opportunities,
as well as the security and stability of the destination countries.

Asia
67%

North America
12%

Europe
52%

South America
MN%

Key Factors that Make a Destination Appealing

t‘

Higher salary
standard

79%

International
experience

50%

Career development
opportunities

58%

Attractive lifestyle
45%

Australia & Oceania
32%

Africa
3%

Country’s stability
and security

55%

Professional work
environment

42%

Middle East
16%

Others
3%
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n total = 1,000

Top Destination Countries for
Work in Southeast Asia

Singapore is the most preferred work destination for

Indonesians.

L@ Singapore
82%

Brunei Darussalam

”K 28%

Viethnam
9%

e Cambodia
4%

Laos
2%

Malaysia
— 32%

=  Thailand
- 16%

’ Philippines
& 7%

_ .. Myanmar

W

Timor-Leste
1%
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n total = 1,000

Most Preferred
Work Fields Abroad

The maijority of respondents are interested
in administration and office work, followed
by sales, marketing, customer service, and
IT-related fields.
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Administration and
Operations

48%

Travel, Hospitality, and
Culinary

25%

Education and
Healthcare

12%

‘1
~

Sales, Marketing, and
Customer Service

31%

Construction and
Manufacturing

23%

Household/Personal
Care

9%
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Information
Technology (IT)

29%

Finance and
Accounting

16%

Others
1%




n total = 1,000

Supporting Skills
to Work Abroad

Majority of respondents have foreign language communications
skills to support their international career aspirations.

Foreign language
fluency (english, Chinese, etc.)
70%

Sales and
marketing

28%

Operation of machinery
or heavy equipment

17%

Operations of office suite
applications (word, Excel, PowerPoint)

56%

Social media
management

27%

Nothing
specific
3%

Administration and document
management

34%

Operations of design
applications (canva, Photoshop)

23%

Others
1%

Customer
service

32%

Cooking or
culinary skills

23%
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Global Career
Aspirations for

Tech Talent




n respondents interested in IT = 286

Top Destination Countries in
Southeast Asia for Tech Talent

Singapore is the most interesting work destination for
Indonesian tech talent and job seekers.

£ Singapore
91%

< Brunei Darussalam
]
34%

Vietnam
13%

Cambodia
5%

Laos
3%

Malaysia
— 40%

<=  Thgiland
- 18%

%, Philippines
v 12%

<= Myanmar
5%

Timor-Leste
3%




n respondents interested in IT = 286

The choice of destination country is based on high
salary standards, followed by the security and stability
of the destination country.

Meanwhile, motivation to work abroad is mostly driven
by the desire to earn a higher income.

Top Motivations for Finding
IT Opportunities Overseas

Key Factors that Make a Destination
Appealing for IT Opportunities

18 Higher salary 5 Country’s §tc1bi|ity = Higher income o= Career

standard and security 83% development

84% 68% 69%

Career development International International Better quality of life
L opportunities ® experience ® experience * 65%

67% 59% 68%

Professional work Cultural exposure

Attractive lifestyle
54%

environment
53%

. Global networking

47%

36%



n responden yang minat di bidang IT = 286

Supporting Skills
to Work Abroad
for Tech Talent

The maijority of tech talent interested in
working abroad possess skills in
software development (coding) and
data analysis, while 35% have expertise
in Al and Machine Learning.
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Software Data Graphic design,
development (coding) Analysis UI/UX

55% 53% 44%

Digital Artificial Intelligence (ai) Digital project
marketing & Machine Learning (ML) management
39% 35% 34%
4
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Cybersecurity Cloud computing Others
31% 20% 2%




Key Takeaways on
the Appeal of International Employment

Why do they want
to work overseas?

Most respondents see it
as an opportunity for
better financial stability,
career growth, and
overall quality of life.

What are the main
challenges?

Besides language
barriers and high living
costs, cultural
adaptation and
differences in work
culture are key
concerns.

Where are they
going?

Asian countries,
particularly Singapore,
remain the top
destination due to their
geographic proximity,
economic stability, and
career opportunities.

Which fields are
most in demand?

Administration,
marketing, and digital
technology are the top
choices, reflecting a
shift towards a digital
skills-based economy.
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What about tech
talent?

Singapore is a prime
destination for
Indonesian IT
professionals, drawn by
high salaries and job
stability. Key skills
include coding, data
analysis, and Al &
Machine Learning.
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o2 u I I X Harness Al-driven research to enhance decision-making and simplify
®e* research processes. Our technology transforms complex data into

clear insights, providing the confidence to succeed in today's dynamic

Next-gen Research market.

for Today's Market

Research Industry & Public Respondent Poplite Layanan

Services Sentiment Reports Service by Populix Marketing
Customizable market Dive into our Connecting An Al-based online Maximize your brand's
research and social comprehensive reports, businesses’ in-house survey platform that potential with our complete
research solutions. shedding light on the research teams with offers a wide marketing solutions. Covering
Leveraging technology in latest market dynamics diverse and quality distribution network, media engagement and
collecting data through and trending issues. respondent panels fast targeting, and brand activation, our services
online and face-to-face efficiently, affordably, affordable pricing to aim to bring impactful
approaches. and hassle-free. support business and strategies in every step of the

academic research. way.
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. Panel Panel Upper Middle Lower
Panel Quality 700 k+ Size SES A 29% A e & ..,

Criteria based recruiting | Panel

selection | Panel engagement ! Male Female
33% 67%

Basic Demographic

Gender | Age | Marital status |

Highest education level

Finance

Monthly income | Monthly
expense | Bank transaction

frequency | E-wallet

PANEL agyo M9.5% HOBBY, LIFESTYLES & MEDIA & SPENDING

AGE 18-24vo N 41.6% APPEARANCE ENTERTAINMENT BEHAVIOUR
25-30yo [N 23.3% &) Smoking (] Media preference [ E-commerce
Sl-40yo WE17.7% g Pet 0 Phone brand ll Shopping frequency

41-55y0 B 7.3%

&2 \Workout frequenc Social media Payment preference
»55y0  P.I% quency 9 i Pay p

o Hijab usage ,||| Data provider T Household spending
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