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FOREWORDS

Interest in music events in Indonesia remains strong,

with a packed lineup of both local and international artists
throughout 2025. Foreign performers are not only from Western
countries but also from Asia, including South Korea (K-pop) and
Japan (J-pop/J-rock), who continue to visit Indonesia to connect

with their fans.

Musicians, in many ways, Jakpat has updated its annual report on
depend on their fans concertgoers’ habits and musician fans’
: ’ behaviors, covering financial aspects,
whose loya.lty Is shown the popularity of 2025 concerts,
through various forms of upcoming events, and how fans show

support for their idols. support for their favorite artists.



\ Stk

1 "RESEARCH HIGHLIGHTS

MUSIC CONCERT TRENDS

o

Dangdut appeals moré to Millennials,
while K-pop is stronger among Gen Z.

Half of concert attendees participated
in 2-3 events in 2025.

"Konser Bersama: Sama-Sama Tur" is the most
attended solo concert by Indonesian musicians.

Ojakpat Speed-to-Insight
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MUSIC FAN BEHAVIORS

Instagram is the main channel for fans to follow

musicians’ activities, especially through personal accounts.

Concert attendance and content sharing add another
layer of engagement between fans and musicians.

Music fans spend under IDR 250K on average
to purchase the musicians' merchandise.

Music Concert Trends & Fan Behaviors 2025 | Jakpat Survey Report
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RESEARCH DETAILS

Data Collection

The survey was distributed
to 1658 Jakpat respondents
located in Java and Bali

Data collecting was done
on 15-17th of August 2025

Margin of error below 5%

The questionnaires
were distributed via
Jakpat mobile app

Proportioned by Indonesian
internet population

Research Objective
To find out:

Habits of attending Expenses of attending
music concerts music concerts
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DEMOGRAPHIC PROFILE

n=1658 respondents

Gender
51% 49%
MALE FEMALE

SES

UPPER 28%

MIDDLE

59%

LOWER | 13%

Marital status

98% 42%

NO KIDS WITH KIDS

Occupation
EMPLOYEE 23%
FREELANCER 19%
STUDENT 15%
HOUSEWIFE 15%
ENTREPRENEUR 10%
OTHERS 0%
NO JOB 0%
Age cohort
(o) (o)
51% 49%
GEN Z MILLENNIALS

(15-28 y.0) (29-44 y.0)

Age group

18% | 18% | 17% | 15% | 16% | 16%

17-21 22-26 27-31 32-36 37-41 42-44

Area®

35% 65%

GREATER JAKARTA JAVA & BALI

*Area:

Greater Jakarta: Central Jakarta, West Jakarta, South
Jakarta, East Jakarta, North Jakarta, Thousand Islands
Regency, Bogor City, Bogor Regency, Depok City, Bekasi
City, Bekasi Regency, Tangerang City, Tangerang
Regency, South Tangerang City.

Java & Bali: West Java (except Bogor City, Bogor
Regency, Depok City, Bekasi City, Bekasi Regency),
Banten (except Tangerang City, Tangerang Regency,
South Tangerang City), Central Java, East Java,

DI Yogyakarta, and Bali.
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FAVORITE MUSIC

n= 1658 respondents

Top 7 most popular music genres

GENRE TOTAL GEN Z MILLENNIALS
-~ 71%  67%  75%
omcour  32%  27%  38%
(PO 31%  35%  26%
cussca.  24%  26%  23%
w2z 23%  25% 21%
OCK 23%  15% 31%
pHop  23%  25% 21%

Pop is the most popular music genre across generations,
higher among Millennials at 75% and Gen Z at 67%. Dangdut
appeals more to Millennials, while K-pop is stronger among Gen Z.

n= 1323 concertgoers

Music show liking score

4,87 5,20 5,68

MUSIC FESTIVAL
A music festival
involves multiple
artists/bands
performing over
a span of days.

GIG SOLO CONCERT

A live performance by A performance

a band/artist, often in by a single artist/
a more intimate musician in
setting such as a large venues.
small venue or club.

81% of people enjoy attending music festivals,
indicating a preference for experiencing
multiple artists in a large setting.



ATTENDING MUSIC CONCERTS IN 2025

n= 1323 concertgoers

The last time went to a music concert

BEFORE 2024 LAST YEAR (2024) IN 2025

507 ASY/ 247

3 out of 4 concertgoers didn't go to music events from January to

August 2025. Almost 30% of Gen Z attend music concerts this year.

Half of concert attendees participated in 2-3 events in 2025, while
32% attended just once during the year.

/4% of respondents are
interested in attending music
concerts in the next 6 months

Attending music concerts in 2025

27% |21% |28% [20%
TOTAL MALE FEMALE GEN Z MILLENNIALS
Frequency of attending espondents vent
music concerts in 2025 s
ONCE
2-3 TIMES
500/0 4-5 TIMES
6-7 times
B -7 TIvES




REASONS FOR GOING TO A CONCERT

n= 1323 concertgoers

T1outof 5/
respondents
attends’ cg)nc ts
to suport théi

favorite musu:lans
'
4.

i

Concerts mainly attract people for entertainment,
stress relief, and live excitement. Social influence
and celebrations play a smaller role, showing that

the experience itself drives attendance.

Ojakpat Speed-to-Insight

Reasons for going to music concerts

Need entertainment

Relieve stress

Want to feel the
excitement of a live show

Want to see favorite
musicians live

Invited by others

(friends, family, etc.)

Support favorite
musicians

Interact with
favorite musicians

Haven't been to a
concert in a long time

Want to flex on
social media

Celebrate special
moments

52%
467
39%
37%
26%
21%
14%
12%
8%
7%
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for further information at partner@jakpat.net or
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Available in the full version.
Unlock the full version bellow or contact our team

for further information at partner@jakpat.net or
wa.me/+6282137191522
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PREFERENCE OF MUSICIANS Country of favorite musicians GENZ [l MILLENNIALS

n=1658 respondents

77%
76%

Indonesia ==

Indonesian musicians dominate as South Korea [ 28%
favorites for both Gen Z and Millennials, (K-pop)
showing strong local appeal across

generations. South Korean acts are

especially popular among Gen Z, while United States E=

U.S. musicians attract more Millennials.

United Kingdom Ef=

3 out of 10 oo m
Gen Z are

(J-pop/J-rock)

K-poppers

favorite musicians &%

Ojakpat Speed-to-Insight




SOURCES OF INFO ABOUT MUSICIANS

n= 1546 music fans

EEIA of respondents
keep up with their
favorite musicians
through social media

Instagram is the main channel
for fans to follow musicians’
activities, especially through
personal accounts. TikTok and

YouTube also play a growing
role, showing that social media
presence across multiple
platforms is essential for artist
visibility and engagement.

Ojakpat Speed-to-Insight

Musician's personal
Instagram account

Artist/influencer
Instagram account

Musician's agency/label
Instagram account

Artist/influencer
TikTok account

Musician's personal
TikTok account

Musician's personal
YouTube account

Fanbase TikTok account

Artist/influencer
YouTube account

Musician's agency/
label TikTok account

Musician's agency/label
YouTube account

Ways of knowing musicians’ activities

31%
25%
22%

22%
21%
20%
18%
17%

17%

15%

Music Concert Trends & Fan Behaviors 2025 | Jakpat Survey Report 26



SUPPORTING MUSICIANS Support actions for favorite musicians

n= 1546 music fans

Listen to music from favorite musicians

48%
43%

Follow the musicians' social media

27%
21%
19%
6%

Share/use musicians' works on social media

Watch concerts of favorite musicians online

Fans primarily support their Watch concerts of favorite musicians live (domestic/abroad)
favorite musicians by streaming

—

| n II
o o —
o
o

their songs and staying Join fanbase*
connected through social

media. Concert attendance and Purchase merchandise (official/unofficial)
content sharing add another
layer of engagement, while
purchases of merchandise or
albums are less common.

12%

Purchase physical albums

Purchase from musician collaboration or endorsement brands

This shows that emotional
support is strongest in Attend fan meetings
digital interactions rather

than financial contributions.

“such as participating in fanbase activities, following fanbase social media accounts, etc.

Music Concert Trends & Fan Behaviors 2025 | Jakpat Survey Report 27
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