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Respondent Profiles

The majority of respondents are Gen Z and
Millennials, from the upper middle class,
working, and mainly live in Java Island.

Gender

g

Male ? Female
52% 48%

Marital Status

Single s 57%
Married with kids ] 36%
Married without kids ] 6%
Widowed/Divorced with kids | 1%
SES
Upper Middle Lower
& 37% & 42% é 21%
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Sumatra "/o \

Age Occupation

17 -25 y.o Imm 45% E:Z Worker

26 - 30 y.0 IEE— 21% 60%

31- 35 y.o 17% D student

36 - 40 y.o 9% &

41- 45 yo M 5%

46 - 50 y.0 | 1% Q\' Entrepreneur
51-55 y.0 | 1% 14%
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Other Islands 9%

Housewife
6%

Others
5%
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Insights & Findings
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The Populix survey unveils that a significant 82% of internet users have
encountered online gambling ads, with 63% exposed every time they go online.

Online Gambling Frequency of Viewing Online Gambling Ads

Ads Awareness . | |
in the Past 6 Months Every time | am accessing the internet 0000000000 63%

1-2 times a week Q00 OO OOOOO 26%

3-4 times a week . JONONORONOCRCNONORS M%

@ Ever ® Never
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Among the most seen online
gambling ads, slot games
dominate at 80%. Notably
Instagram, YouTube, and Facebook,
serve as the primary social media
platforms where respondents
encountered these ads.

Online Gambling
Ads Awdareness
in the Past 6 Months

@® Ever

® Never

Bk g

Awareness of Online Gambling Types

Slots
80%

Dominoes
59%

Online pokers
48%

Instagram
46%

YouTube
45%

9

Online casinos
47%

J A
(@
A

Soccer betting

K
8 L .
” e-Games m%
15% &
Social Media Channel
0 Facebook X
45%
TikTok
J 27%
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Blackjack
15%

Virtual sports
8%

Numlber games
7%

X
16%

Others
4%
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An overwhelming 84% of respondents

notice that online gambling ads are Ads Channel

often attached to social media .
content. Beyond social platforms, <‘“‘ Website Type of Website
these ads find space on websites o5% VR
(55%), particularly on movie websites, @ r;;qgmm £q

and gain mfluencg through CouTube Gaming website
endorsements by influencers (20%). o .. 579,

News portal

. . o 48%
Social Media Ads Awareness 45%

11675

O Facebook
) TikTok Sports website

27% w 34%

o: 8 Influencer Endorsement Others
ver . 20% 3%
® Never
X e
8 4y/5

Others
4%
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Exposure to online Sites Accessed
gambling advertisements,
reaching 84% of | .
respondents, succeeded In ® tver
attracting 41% of them to o N
ever

try online gambling sites.
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Regarding financial transactions, 16% of respondents engaged in online gambling prefer
e-Wallets, typically transacting under IDR 100,000. This aligns with the findings of the Financial
Transaction Analysis Reporting Center (PPATK), suggesting that online gambling predominantly
appeals to the lower middle class.

Online Gambling Trial Incidence Payment Method Online Gambling Spending
(0) — * < |DR 100,000 0000080000 59%
ﬂ /A ﬂ E-wallet
84% IDR 100,001 - IDR 500,000 @0 Q00000000 27%
@® Ever
IDR 500,001 - IDR 1,000,000 €OO0000000 9%

ﬂ Bank transfer
A4 43% IDR 1,000,001 - IDR 5,000,000 CO0O0000000 5%

> IDR 5,000,000 OO0O00000000 1%
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A revealing 39% of respondents
acknowledge acquaintances
involved in online gambling,
hinting that the actual number
of users might surpass the
survey figures.
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Online Gambling Phenomenon
Among Acquaintance

.. YeS 0. .o NO
| 39% - 61%

Number of Acquaintance
Engaged in Online Gambling Activity
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The public hopes that the
government will limit access to
online gambling sites. It can be
seen from 74% of respondents
who agreed to restrictions by
the Ministry of Communications
and Informatics.

Top 3 Boxes 83%

Mean score 8.71

Very - 10 NS 74%
Agree

9 N 6%

8 | 3%

7 | 2%

6 | 2%

5 | 3%

4 | 1%

3 | 1%

2 | 0%

ey 9%

Disagree
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About Us
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The Go-to Data and
Insight Services

Discover the power of technology
to support and simplify
comprehensive data
collection—we provide beyond
leads but valuable insights and
analysis to meet your business,
iIndividual, and academic needs.

Resedrch
Services

Customizable market research
and social research solutions.
Leveraging technology in
collecting data through online

and face-to-face approaches.

Industry and Public
Sentiment Report

Dive into our comprehensive
reports, shedding lights on the
latest market dynamics and
trending issues

Poplite
by Populix

Online survey platform that provides a
broad distribution network as well as
targeting at speed and affordable pricing
to support business and academic
research needs.

Popmart
Lead Generation

Suite of services of lead generation

and brand activation, from product
sampling and acquisition to reliable
brand narrative amplification.

Available on:

# Download on the
® Google Play | ® App Store

Member of: Featured in:

ESOMAR* »Fi)rbsg VATECHNASIA T

50 Rising Startups
TO WATCH in Indonesia STARTUPS




Panel Quality Upper

Panel Panel
b 35%

Size SES

500K

A

Wiy,

Criteria based recruiting |
Panel selection | Panel
engagement

Basic Demographic
Gender | Age | Marital status
| Highest education level

Finance

Monthly income | Monthly
expense | Bank
transcation frequency |

E-Wallet
Panel <18 1% Hobby, Lifestyle & Media &
Age  18-2 30% Appearance Entertainment
22-28 38% =— Smoking ~ Media preference
39 - 38 21% o Pet ] Phone brand
39 - 55 9% *® Workout frequency 2 Social media
>55 1% A Hijab Usage il Data provider
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Middle Lower
a1% 24%
Male g Female
54% 46%
Spending
Behaviour

¥ E-commerce

M Shopping frequency

B Payment preference
Household spending

(2)



Visit our blog to
download the
report for (:13I
and see more of
our latest studies

https://info.populix.co/product/consumer-trend-report
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Book a free consultation with our team

to find the perfect solution for you!
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