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N total = 683

Respondent Profiles

All respondents are employee, with the

majority of them Gen Z and Millennials

from the upper middle class, and mainly

live in Java Island.

Gender
Male ‘ Female
! 56% ? 44%

Marital Status

Single

Married with kids

Married without kids
Widowed/Divorced with kids
Widowed/Divorced without kids |

22-25 February 2024

44%
10%
44%
0%
2%

Ared

N

Sumatra 12%’ .

Age

17 - 25 y.o I
26 - 30 y.0o s
31 - 35 y.0o I

36 -40 y.o I

4] - 45 y.o 1
46 - 50 y.o 1
51 - 55 y.o |

\\ﬁ ~'

30%
25%
21%
13%
7%
3%
1%

Java 82%

SES

Upper
A

45%

& Middle

38%
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Other Islands 6%

é Lower

17%
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1.

Insights & Findings
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The findings reveal that a majority (56%) of companies in Indonesia offer
a standard maternity leave period of 3 months, with only a small fraction
(2%) extending it beyond this duration.

In accordance with Article 82(1) of the
Manpower Act (Law No. 13 of 2003), female
workers in Indonesia are entitled to o

I'month mandatory maternity leave of 3 months.

2 months

3 months "Female workers/ labourers are entitled to

a 1.5 (one-and-a-half) month period of rest
before the time at which they are estimated
by an obstetrician or a midwife to give birth
to a baby and another 1.5 (one-and-a-half)
month period of rest thereafter.”

Length of maternity leaves
provided by your company

More than 3 months
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Over than half (51%) of the respondents express concerns
regarding how maternity leave might affect female
employees’ career trajectories and job performance.

Level Of Str:grgelg 10 = 13%
9 W 10%
agreement on o o
the impact of ’ . o
maternity o " ™
5 B N%
leave on the . y 7 .
career and . . i | A
performance 2 " ™% ‘
DSii;r(;)nrgelg 1 18%
of female 9
employees. w2



Level of Agreement
on the Impact

of Maternity

Leave for Career

and Performance

of Female Employees

Most male employees agree
that maternity leave could
indeed influence the careers
and performance of their
female counterparts.

8 Male

Strongly 10 =
Agree

9 W
8 M

7 B

Strongly

Disagree I =

Top 5 Boxes
Bottom 5 Boxes

Mean score

15%

10%

12%

9%

8%

1%

5%

6%

7%

17%

54%
46%

5.65

Female

Strongly 10 @
Agree

9

8

7

2 N

Strongly

Disagree I =

Top 5 Boxes
Bottom 5 Boxes

Mean score

N%

9%

12%

9%

7%

1%

7%

7%

8%

19%

48%
52%

5.26
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Conversely, insights into paternity leave policies show a varied
landscape, with durations ranging from 2 to 5 working days in some

companies. 45% of employees mentioned the absence of specific
paternity leave for new fathers.

Implementation Length of Paternity Leave

of Paternity Leave
Maximum of 2 days

Less common .
among Gen X > 30 working days

® Yes
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In Indonesiq, the law regulates maternity In light of existing Indonesian law, sentiments differ

and paternity leave as follows: regarding the adequacy of maternity and paternity leave
durations, with suggestions for potential extensions.

MATERNITY LEAVE

Manpower Act No. 13 of 2003 Article 82(1):

"Female workers/ labourers are entitled to

Both maternity and paternity leaves are sufficient 40%
a 1.5 (one-and-a-half) month period of rest | - | | -
i i i Maternity leave is sufficient, while paternity leave is insufficient 34%
before the time at which they are estimated e ——
by an obstetrician or a midwife to give birth Both maternity and paternity leaves are insufficient 15% Gen X
Maternity leave is insufficient, while paternity leave is sufficient N%

to a baby and another 1.5 (one-and-a-half)
month period of rest thereafter.

PATERNITY LEAVE

Manpower Act No. 13 of 2003 Article 93(4)(e):
"If a worker/ labourer is absent from work
because his wife gives birth to a baby or his
wife suffers a miscarriage, he shall be
entitled to receive a payment for 2 (two)
days’ work during the absence.”
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While the general consensus aligns with the current 3-month maternity leave provision, there is a prevailing
sentiment favoring an extension of paternity leave, potentially up to one month. Interestingly, there is a prevailing
belief that paternity leave should be equivalent to maternity leave, reflecting a growing acknowledgment of
fathers' roles in childcare and maternal support.

The Ideal Length The Ideal Length Do you agree that paternity leave should
of Maternity Leave of Paternity Leave be equivalent in duration to maternity leave?
Less than 1 month No Need
1 month Less than 1 month
® Disagree
2 months 1 month
® Agree

Higher on
Females

Higher on

2 months
Females

3 months

3 months

More than 4 months

More than 4 months




This sentiment underscores the
Importance of equitable parental
leave policies, as both parents play
pivotal roles in nurturing the child
and supporting the mother's
well-being.

Assessment of paternity leave
policies to encourage fathers’
active involvement in childcare
and support for mothers

Very 10 S 36%
Important

9 22%

8 22%

7 W 10%

6 I 4%

5 | 4%

4 | 1%

3 | 1%

2 0%

Very .

Unimportant 0%
o Higher on
Top 3 Boxes 80% Upper Class

Mean score 8.53
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Level of agreement on the
importance of adequate maternity
leave rights for the well-being
of mothers and babies.

Very 10 R 55%
Important

O 22%

8 = 17%

7 R 5%

6 | 1%

5 0%

4 0%

3 0%

2 0%

Very .

Unimportant ] 0%
TOp 3 Boxes 94% M?(?ilgreeé(l)dnss

Mean score 8.53
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Furthermore, respor)dents Should mothers : | —

also aspire that their 72%) Yes, fully paid as usual Upper Class

wages/salaries would still or fathers on ole rental

be fully paid by the : 499 Partially paid, considering

company during parental leave continue the company's condition

leave periods. to recelve thel I =~ Paid leave for mothers
WCIgeS/SCﬂCII‘ieS? 6% and unpaid leave for fathers



Moreover, prospective Level of agreement on

employees prioritize companies the availability of on-site
offering adequate maternity daycare facilities at the workplace
leave and supplementary Very 10 39%
daycare facilities. Agree
9 mm 22%
, g mm 23%
Influence of a company's
provision of adequate maternity 7 H 6%
leave on your decision to work for it 5 1 a%
5 1 4%
4 0%
3 | 1%
2 0%
High Very .
Flegm%rlgg Disagree I 1%
Top 3 Boxes 84%

® Yes Mean score 8.60
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The Go-to Data and
Insights Service

We harness the power of
technology to support & simplify
comprehensive data collection,
providing beyond leads but
valuable insights and analysis
to help clients & partners make
more informed decisions and
actionable plans.

Member of: Featured in:

ESOMAR?*

Forbes Asia

100

TO WATCH

WA TECHINASIA

Research Services

Customizable market research and
social research solutions. Leveraging
technology in collecting data through
online and face-to-face approaches.

Industry and Public
Sentiment Reports

Dive into our comprehensive reports,
shedding lights on the latest market
dynamics and trending issues.

Respondent Service

Connecting businesses’ in-house
research teams with diverse and
quality respondent panels efficiently,
affordably, and hassle-free.

Linked )

TGP

STARTUPS

50 Rising Startups
in Indonesia

Poplite by Populix

Online survey platform that provides a broad
distribution network as well as targeting at
speed and affordable pricing to support
business and academic research needs.

Marketing
Services

Maximize your brand's potential with our
complete marketing solutions. Covering
lead generation, brand activation, and
media engagement, our services dim to
bring impactful strategies in every step
of the way.

Available on:

.I # Download on the
‘ ® Google Play | ® App Store




Panel Quality

Criteria based recruiting |
Panel selection | Panel
engagement

Basic Demographic
Gender | Age | Marital status
| Highest education level

Finance

Monthly income | Monthly
expense | Bank transcation
frequency | E-Wallet

Panel <18 9.8%
Age 18-24 45.7%
25 - 30 23.8%

31- 40 14.4%

41- 55 5.6%

>55 0.7%

500K

A

Wiy,

Hobby, Lifestyle &
Appearance

Smoking

Pet

Workout frequency
Hijab Usage

Panel
Size

Panel
SES

Upper
oy

9%

Media &
Entertainment

— Media preference
| Phone brand
< Socidl media

il Data provider
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& Middle é Lower

* 56% =~ 15%

! Male M Female
45% 55%

Spending

Behaviour

¥ E-commerce

M Shopping frequency
B Payment preference
T Household spending



Visit our blog to
download the
report for (:13I
and see more of
our latest studies

Browse Our Range of Reports

Free Reports

info.populix.co/product/consumer-trend-report
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Book a free consultation with our team

to find the perfect solution for you!
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Dodi Shafira Annisa Dessy M. igbal Raden Diky Olivia K
Iskandar Iskandar Ekky Safina Hafiz Dermawan Samosir
+62 8571806 3600 +62 878 7508 3411 +62 819 0895 8255 +62 818 781 092 +62 8211346 0644 +62 858 9051 9898 +62 812 8323 0887/
dodi@populix.co shafira@populix.co ekky@populix.co vien@populix.co igbal@populix.co diky@populix.co oliviasamosir@populix.co

Indonesia Singapore

GoWork Central Park Mall, 30 Cecil Street #19-08,

Level LG, Unit L-109-114 Prudential Tower, _ - a populix.co
Letjen S. Parman No.Kav.28, 049712, Singapore

Jakarta, 11470, Indonesia oo populix

D . .
Sv2 info.populix.co




