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Indonesia Financial Services Authority (OJK) said that global and
domestic market and economic conditions in 2023 have

experienced many turbulences and surprises, but still provide
positive developments in the capital market sector. This can be

L 33 : seen from the public's continued interest in investing. Data from
QQ " 8} the Indonesia Stock Exchange states that capital market investors
A
)

consisting of stock, bond, and mutual funds investors increased
by 1.85 million investors to 12.16 million investors last year*.
\ \d 56 DQ 9 Jakpat conducted a survey of 2088 respondents nationwide
£ about investment trends, both for those who already have it and

Q ak = those who are planning to.
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3 out of 4 of the
respondents ever have
investment products,
with jewelry as the
most popular.

Ojakpat Speed-to-Insight

RESEARCH HIGHLIGHTS

31% of middle SES
respondents invest to
prepare for their children’s
education funds.

35% of people consider a
positive image on social
media in choosing an
investment platform.

294% of the respondents
are categorized as
conservative investors,
meaning they focus on
low risk over big profits.

BIBIT is the most widely
used platform for digital
investment, namely for
mutual funds, stocks,
and bonds.
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RESEARCH DETAILS

Data collection

e The survey was distributed to a total of 2088 respondents
The data were collected from 1st-2nd of October 2024

e Margin of error below 5%

The questionnaires were distributed via Jakpat mobile app
Proportioned by Indonesian internet population

Research objective

To find out:

e Popular investment products

e The behavior of investment product owners
¢ Intention of investing for non-investors
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Gender

Male 53%
DEMOGRAPHIC
SES Employers 23%
Upper 33% reglancers P ROF I LE
Middle 56% Housewife n= 2088 respondents
Lower 1% Entrepreneurs
*Area:
Students o Greater Jakarta: Central Jakarta, West Jakarta,
Age cohort South Jakarta, East Jakarta, North Jakarta,
Gen Z Others Thousand Islands Regency, Bogor City, Bogor
(15-27 y.0) _ Regency, Depok City, Bekasi City, Bekasi Regency,
Millennials 45% No job Tangerang City, Tangerang Regency, South
{26y Tangerang City.
(4?1?&?%)) e Java: West Java (except Bogor City, Bogor
Area* Regency, Depok City, Bekasi City, Bekasi
Regency), Banten (except Tangerang City,
Age group T —— 339, Tangerang Regency, South Tangerang City),
Central Java, East Java, DI Yogyakarta.
! 15% 17% Java 52% e Qutside Java: Big cities outside Java: Bali, Medan,
(o] 0, o,
14% 13% 14% 14% 13% Padang, Palembang, Pekanbaru, Bandar Lampung,
Outside Java 15% Samarinda, Balikpapan, Manado, Makassar,
Jayapura.

17-19 20-24 25-29 30-34 35-39 40-44 45-50

O Jakpat Speed-to-lnsight Indonesia Investment Trends - 2024 Jakpat Survey Report 6



Investment products ever owned Po PU L n R
26%
Jewelry 48% 36%
» | INVESTMENT
gold savings o
2% | PRODUCTS
P t o
ko 20 /o n= 2088 respondents
MRUELTES 18% Importance of having investment products
1 o)
T i _
Cryptocurrency | 3 %
Very unimportant Mean score Very important
Collectibles 1[e}/A 434
3 out of 4 of the respondents ever have investment products. SIS AR L ALELLS
Forex 6%  popular with almost half of women owning it. NIl W IS WOl TR { AR IV il
digital products such as mutual funds, stocks, and cryptocurrency.
Bonds 6%
Sa% O/ of owners manage their
Nore - 24% .
29% O investment products regularly
" Male |l Female
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ROUTINELY MANAGE INVESTMENT PRODUCTS

n= 1587 respondents own investment products

Investment products routinely managed

30% 21% 17% 16% 16% 13% 13% 8% 5% 5%
310 32%
28%
25% 25%
21% 22%
19%
) 18% 179, 17%
e 129, 13% 13% 14% 139,
10% 1% 1% 1% 1%
7% 6, 6% 6%
B & m & =

Jewelry Precious metals/ Property Mutual funds Deposits Cryptocurrency Stocks Collectibles Bonds Forex
gold savings

B Genz Millenials [} Gen X

30% of respondents routinely manage jewelry investments. iR WE .
precious metals/gold savings, dominated by Millennials. Gen X tends to be more 5 4 % of respondents manage their

consistent on property and deposit investments. Meanwhile, collectibles are still digital investment regularly
attractive to 11% of Gen Z.
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REASONS FOR CHOOSING INVESTMENT PRODUCTS

n= 1324 respondents routinely manage their investment products

Considerations for selecting investments on top 5 products

Jewelry Precious metals/gold savings Property Mutual funds Deposits
n= 479 n= 380 n= 271 n= 255 n= 252
7% o 70%
67% 62% 62% 63% 63%

57%

55% 56%

54%
k 51% 48% 49%

14%

Liquidity [} Easy to do

B Less complicated requirements [l Lower risk [} More profitable

People who invest in jewelry and precious metals tend to do so because they can

AR LTRSS whereas those who choose mutual funds and deposits 70 o/ of people invest in deposits
o

prefer the simplicity of the process. On the other hand, 54% of property owners because it is low risk
consider this investment more profitable.
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INVESTMENT &

OBJECTIVES ™

n= 1324 respondents routinely manage their investment products

6 out of 10 people invest to prepare emergency funds.
37% of upper SES respondents invest to achieve other

financial goals such as getting married or going on vacation.

1 out of 4 lower SES respondents invest as a hobby.

o of middle SES respondents
3 1 /o invest to prepare for their

children's education funds

Ojakpat Speed-to-Insight

Prepare emergency funds

Additional income

Prepare retirement funds

For other financial goals

Children's education funds

Add investment portfolio

As a hobby

To buy a house

Hajj funds

Just want to try

Reasons to invest

60%
57%
50%

46%
44%
38%

50%
36%
36%

37%
35%
35%

34%
31%
29%

30%
24%
24%

20%
17%
24%

15%
15%
15%

14%
13%
13%

13%
13%
15%

B Upper SES Middle SES |} Lower SES

Indonesia Investment Trends - 2024 Jakpat Survey Report

57%
44%
4A1%
36%
32%
26%
19%
15%
13%
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Considerations in choosing investment platforms/apps

Officially registered with OJK
Easy-to-use app

Easy payment method

Part of a trusted company

Positive impression on social media
Recommendations from close people
Has been established for a long time
Good media coverage

Promotional programs by the platform

Never heard of bad cases of the platform

Ojakpat Speed-to-Insight

60%

42%

35%

34%

28%

5%

CONSIDERATIONS
FOR INVESTING

n= 1324 respondents routinely manage their investment products

Legality, as evidenced by being registered with the Indonesia
Financial Services Authority (OJK), is the most important
consideration in choosing a platform for investing. In addition,
half of the respondents also think that easy usage is also

a determining factor.

o of people consider a positive
3 5 /o image on social media when
choosing an investment platform
29

@)
S
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START TO INVEST

n= 1324 respondents routinely manage their investment products

Duration of investment Starting age for investing

24%
22%

1- th -12 ths 1-2 2-
6 months 6 months years 5 years Over 5 years Under 20 yo

Around 45% of respondents admitted to having I 20-24yo0

VCRICToRlol@n o] CRUEIIMAYEEIEN 1 out of 5 respondents B 25-29yo
started investing for less than 6 months. [l 30-34yo

43% of people start investing in their 20s. [0 EIEK E1g

investing at 30-34 years old with a percentage of 20%.

7 KX
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GUTS IN INVESTING

n= 1324 respondents routinely manage their investment products Securlty regardlng current
investment products

Types of investor

23%

9%

41% 17%

| Conservative [} Moderate [l Aggressive

" Ifeel secure [} | don't feel secure

More than half of the respondents are

Classification:

e Conservative: Focus on low risk over big profits. categorized as conservative investors,

e Moderate: Accept some risk, but look for a nice mix of profit while 41% are moderate. Concerning the

and risk. current investment cases, 77% of
o Aggressive: Willing to take high risks since the potential profits respondents remain positive about their

are also high. .
investment products.
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TOP 5 DIGITAL INVESTMENT PLATFORMS

n= 1324 respondents routinely manage their investment products

Top 5 digital investment platforms

Gold savings Mutual funds

n= 331 n= 255

Pegadaian Digital 34%

DANA eMas 30% Reksa Dana (DANA) 23%

Tokopedia Emas 19% Ajaib 20%

Cryptocurrency
n= 206

INJE

Indodax

PINTU

Binance

Stocks Bonds
n= 201

35% Ajaib 35% Bareksa 31%

30% Stockbit 32% MOST 17%

BIBIT is the most widely used platform for digital
IS ER A namely for mutual funds, stocks, and bonds.
On the other hand, the digital financial service DANA is also
commonly used as an investment platform.

Ojakpat Speed-to-Insight

5 6 O/ of cryptocurrency £ |
O investors use Indodax |
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SOURCES OF FUND

Sources of fund of investment Investment proportion
FOR INVESTM ENTS from income
n= 1324 respondents routinely manage their investment products 3%

31%

Savings

53%
° 9%

46%

Salary is the most common source of funds for
investment among respondents, [fell{e}\/=To N e}VA:I-VVi g¥-L

and bonus/additional income. 1 out of 5 respondents Helme
get investment funds from their family [UIEETETY

50% of people invest 10-30% of their income. THR*

Fund from family - 19%

13%

21%

I]

56%

Asset sales proceeds

< 10% of income I} 10-30% of income

Emergency fund 10%
B 31-50% of income || 51-70% of income

*Eid al-Fitr allowance
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Sources of information about investment products

SOURCES OF
INFORMATION
o ABOUT INVESTMENT
25% PRODUCTS

n= 1324 respondents routinely manage their investment products

45%

Recommendations from close ones

27%

Non-official YouTube accounts

Official investment provider's web

Non-official Instagram accounts

20%

Advertisements in the mass media

Over 40% of respondents know the information about
19% investment platforms through recommendations from
friends, family, or close ones. [ERelVidle] @i (0N oI=Tol o] [-X-Tele [V]]q=
the information from non-official YouTube accounts, as
from professional persons or reviewers.

Non-official TikTok accounts

19%

Ratings & reviews from online articles

18%

o of people get investment
18% 2 O /o information from advertisements

in the mass media
18%

Official investment provider's Instagram account

Reviews/testimonials from professionals/influencers

Official investment provider's YouTube account
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Reasons don't have any investment products yet

45%

55% 48%

Low salary

44%

38%

Many expenses
59%

0,
Don't understand 28%

how investment works

14%

21%

21%

22%
Worried about fraud 14% 17%
14%
18%

Haven't thought
about investing

14% 14%

6%

10%

12% 1%

12%

High risk

10%

12% 1%

12%

Afraid of loss

" Genz | Milenials [} Gen X

Ojakpat Speed-to-Insight

NOT YET INVESTED

n= 501 respondents do not have any investment products

Importance of having investment products

Very unimportant Mean score Very important
3,95

The most common reason people do not own any investment products

yet is because of low salaries, [delaiilgaalcTo N olVR4E Y Wi\ olold g I-T@¢=T-Fle] s NN a0 F-12)Y,

expenses, especially for Gen X. 3 out of 10 Gen Z admit they do not

Ulale Y& €= 1ale Hale ) AR\ A na ol e [ CHAak e almost 70% of them realize

that having investment products is important.
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Investment options being considered

for the coming year
67%

Jewelry

Precious metals/
gold savings

46%

66%

Deposits

41%

Stocks

Mutual funds

Investors

Forex

Collectibles

Bonds

Ojakpat Speed-to-Insight

KEEN ON FUTURE INVESTMENTS

n= 475 respondents do not have any investment products
Interest in investment products over the next year
1 5
Very uninterested Mean score Very interested
3,60

Affect of current investment

. . More than 50% of non-investor
cases on the desire to invest e .
respondents are interested in
560/ investing for the next 1 year.JliEY%
(o)

prefer to invest in jewelry, followed by
precious metals and property. 4 out of 10
people plan to invest in stocks.

With the current investment cases, 56%
of non-investor respondents stated it
influences their decision to invest.

44%

I Affects

[ Does not affect
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We value your feedback! Do it with your
phone - Scan QR

Help us improve
our future reports by sharing
your thoughts.

CLICK HERE
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https://bit.ly/Jakpatsatisfaction

GET THE RIGHT INSIGHT
AT THE RIGHT TIME

Over IM+ managed mobile panelists in Indonesia

s Connect Your Business & Panelist Real Time

DESIGN RESEARCH

Formulate questionnaire
with guidance from our
research expertise

o

Create your own research.

&)~

TARGET AUDIENCE

Reach your specific segment
easily within our managed
community panelists across
Indonesia & pay affordably

7

GET RESULT

Sit back and relax while
our system collect
responses across

Indonesia in real time

O Jakpat

Speed-to-Insight

Discuss further about this report with us.
Book your time now!

@ partner@jakpat.net

@ +62 274 2923 340

@ wa.me/+62 821 3719 1522

@ https://jakpat.net

Send your survey to Jakpat panels and
get your report within 2-3 hours


https://jakpat.net/?utm_source=report&utm_medium=backcover&utm_campaign=premium1st24_ecommerce&utm_id=ReportCTA
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https://wa.me/+6282137191522
http://jakpat.net/

