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Gen Z refers to people born from 1997 to 2012. This generation is growing
up with more advanced technology        , global events        , and a strong
sense of individuality       . Learning about Gen Z is important because they
are shaping the future economy and society. By understanding their
behavior      , from lifestyle          to mental health       , we can better
connect and collaborate with them. In this report, Jakpat gathered insights
from 1155 Gen Z respondents and presents their perspectives.
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The survey was distributed to a total of 1155 Gen Z respondents          ,
The data were collected from 6th-9th of December 2024         , Margin of
error below 5%       , The questionnaires were distributed via Jakpat
mobile app       , Proportioned by Indonesian internet population

To find out about Gen Z behaviors in        Lifestyle       Consumption habits
Mental Health        Education and career         Finance and investment

Research details

Data
collection

Research
objective
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1 in 5 Gen Z women spend IDR 25-50 thousand on a cup of coffee      

60% of Gen Z are worried about the future     

2 out of 5 of Gen Z feel burdened by job expectations          from those around them

45% of Gen Z men are saving for wedding          expenses

Gen Z parents spend more on housing         needs

Research highlights
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Demographic
profile n= 1155 respondents

50%

50%

Gender
Male

Female

22% 64% 14%

Socio Economic Status

Upper Middle Lower

Age
cohort Gen Z (ages 15-27)

100%

87%

13%

Parental status
No kids

(single/married)

With kids
(married/divorce)

39%

20%

15%

14%

7%

4%

1%

Status
Workers 

University students

Job seekers

School students

Family caregiver

No job

Others

Greater Jakarta: Jakarta Pusat, Jakarta Barat, Jakarta
Selatan, Jakarta Timur, Jakarta Utara, Kota Bogor, Kota Depok,
Kota Tangerang, Kota Tangerang Selatan, Kota Bekasi.
Java: Jawa Barat (exclude Kota Bogor, Kota Depok, Kota
Bekasi), Banten (exclude Kota Tangerang, Kota Tangerang
Selatan), Jawa Timur, Jawa Tengah, DI Yogyakarta.
Outside Java: all areas in Sumatera, Kalimantan, Bali, Nusa
Tenggara, Sulawesi, Maluku & Papua.

Age Range

Area

28% 44% 28%

Greater
Jakarta

Java Outside
Java

15 - 19 20 - 24 25 - 27

34% 35% 31%
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Lifestyle
[01]
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56%
71%

48%
66%

50%
60%

66%
40%

41%
35%

40%
24%

24%
29%

63%

57%

63% of Gen Z 
spend their free 
time scrolling 
through 
social media
n= 1155 Gen Z

When having free time, Gen Z tends to spend more
time alone with their gadgets, such as scrolling
through social media, watching TV, or listening to
music and podcasts.

In addition, 66% of 
Gen Z women spend
their free time
watching movies, 

while the same
percentage of 
Gen Z men prefer
playing games.

What do you do in your free time?
Male Female

55%

53%

38%

32%

27%

Scroll  on social media

Watch movies or series

Listen to music or podcasts

Play games

Hang out with friends

Exercise

Read books

Gen Z Characteristics and Behaviors-2024 Jakpat Survey Report 88



58% of Gen Z look for simple yet attractive clothing

When dressing, 76% of Gen Z look for comfort, and
around 60% of respondents also consider price,
quality, and durability are important.

n= 1155 Gen Z

1 out of 4 people
look for style
inspiration from
online catalogs

What do you
look for in
clothing ?

60%

Material quality 
and durability

58%

Simple yet attractive

57%

Fitted clothes

76%

Comfort

63%

Affordable price

47%

Easy-to-mix-
and-match

45%

Practical and 
easy-to-maintain
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75%
86%

60%
79%

67%
70%

56%
41%

39%
43%

81% 83%
91%

43%

56%

11%
13%

87%

TikTok is more popular among women than men n= 1155 respondents

Looking at the social media platforms used by Gen Z, Instagram,
TikTok and YouTube are the most popular applications used
by women, while Facebook is more popular among men.

WhatsApp is the most widely used
messaging applications among
respondents. Half of Gen Z also
using Telegram.

Which social media platforms did you use 
in the past 6 months?

Male Female

Which messaging applications did you
use in the past 6 months?

Male Female

70%
69%
49%
41%

50%

12%
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Communication
skill is considered
important 
by Gen Z in 
a relationship
n= 1155 Gen Z

What are 
the most
important
factors in a
healthy
relationship?

To meet a healthy relationship that can
be lasting and fulfilling, 7 out of 10 Gen Z
highlight communication, trust, mutual
respect with their partner and loyalty.

Open and honest communication 
Trust in each other
Mutual respect
Loyalty and commitment
Understanding and tolerance
Resolving conflicts in a healthy way
Mutual support in achieving personal goals

72%

71%

70%

69%

62%

62%

58%

66%
84%

61%
81%

59%
78%

59%
77%

57%
76%Before proceeding to marriage, the

majority of Gen Z consider mental and
emotional readiness are important.
Other factors include readiness to face
life challenges together and the ability to
communicate openly. These values are
strongly prioritized by women.

What are the important things to consider
before getting married?

Male
Female

Mental and 
emotional
readiness

Readiness to 
face life
challenges
together

Ability to
communicate 
well and openly

Financial
stability or 
career security

Willingness to
face problems
and conflicts

Gen Z Characteristics and Behaviors-2024 Jakpat Survey Report 1111



65%
61%

63%
68%

58%
51%

56%
62%

50%
51%

48%
42%

45%
41%

No Kids
With Kids

64%

Gen Z parents less concerned about the education system issues

Social issues like job
opportunities and economic
inequality are important to 
64% of Gen Z.

74% of Gen Z 
have participated 
in social and
environmental campaigns

n= 1155 respondents

When viewed by parental
status, Gen Z parents
seem to be more
concerned about issues
of violence against
women and children.

What social and environmental
issues do you care about?

Job opportunities

Economic inequality

Education system

Violence against
women and children

Corruption

Human rights issues

Crime

64%
57%
56%
50%
47%
45%
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68% of Gen Z get information      about social or
environmental issues        from social media

46%
 

In efforts to reduce waste, the three most popular actions are
bringing their own items, such as water bottles, shopping bags, and
food containers. 

More than 35% of Gen Z also reduce plastic use by avoiding
single-use plastics and products with excessive plastic packaging.

49%
64%

40%
54%

42%
50%

36%
41%

34%
38%

33%
30%

33%
28%

56%

47%

What steps do you take to reduce waste?
Male Female

46%

39%

36%

31%

31%

Bring my own water bottle

Use reusable shopping bags

Bring my own food containers

Avoid using single-use plastics

Reduce buying products with excessive plastic packaging

Use recycled materials

Sort trash at home

n= 1155 Gen Z

                  of 
Gen Z carry 
their own food
containers
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Consumption
habits

[02]

Gen Z Characteristics and Behaviors-2024 Jakpat Survey Report 1414



Half of Gen Z eat fast food 
         1-2 times a week

Half of Gen Z consume fast food 1-2 times a week,
such as instant noodles and burgers. 

The number is the highest compared to the consumption of fiber-
rich, sweet, and spicy foods at the same frequency.

90% of respondents get
their source of
carbohydrates
 from white ricen= 1155 Gen Z

How often do you consume this type of food?
2-3 times a day Once a day 3-4 times a week 1-2 times a week

7% 12%

24%

49%

24% 23% 24%
17% 17%

23% 25% 26%
19% 21% 25% 21%

Fast food Fiber Dessert Spicy food
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Sweet tea 
is the most
popular
sugary drink

Among various types of sugary drinks,
sweet tea is the most consumed.
Additionally, 59% of Gen Z men drink
sweet coffee.

Almost half of
Gen Z consume
sweet drinks 
1 to 3 times a day

n= 1155 Gen Z

What type of sweet drinks do you usually consume?
Male Female

63% 59% 29% 28% 24% 21% 27%
Sweet tea Sweet

coffee
Modern

sweet drinks
Traditional

sweet drinks
Fruit juice Milkshake Soft drink

(bubble tea, milk
tea, etc)

(cendol, dawet, etc) 

71% 48% 40% 34% 24% 23% 14%
Sweet tea Sweet

coffee
Modern

sweet drinks
Traditional

sweet drinks
Fruit juice Milkshake Soft drink

(bubble tea, milk
tea, etc)

(cendol, dawet, etc) 
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17% of men drink coffee 2 to 3 times a day

7%
1%

17%
6%

23%
14%

15%
9%

26%
36%

12%
33%

4% 51%
64%

44%
31%

34%
38%

28%
26%

24%
16%

57%

n= 1155 Gen ZHow often do you drink coffee?
Male Female

What type of coffee do you
usually consume?

Male
Female

n= 896 Gen Z consume coffee

In terms of coffee consumption frequency, 1 out of 5 Gen Z
drink coffee once a day. Men tend to drink coffee more often
than women.

Instant coffee variants like cappuccino and latte is preferred
by 64% of Gen Z women. Meanwhile, pure instant coffee
without added sugar, creamer, or milk is more favored by men.

12%
19%

12%

31%

More than 3 times a day

2-3 times a day

Once a day

3-4 times a week

1-2 times a week

Never

22%

38%

35%

27%

20%

Flavored instant coffee

Pure instant coffee

Coffee from cafes

Ready-to-drink coffee

Street coffee (kopi keliling)
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06:01 - 09:00
26%

Gen Z 
coffee time: 
6 PM - 9 PM

The most suitable time for 33% of Gen Z
to drink coffee is when it starts to get
dark, between 6 PM and 9 PM.

The second most popular time is in the
morning, with 26% of Gen Z drink it between
6 AM and 9 AM before starting their day.

21% of Gen Z have no
specific time        to drink
coffee       ; it depends on
the situation

n= 896 Gen Z consume coffeeWhen do you usually drink coffee?

09:01 - 12:00
16% 12:01 - 15:00

21%
15:01 - 18:00
20%

18:01 - 21:00
33%

21:01 - 06:00
14%
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70%

47% 59%

Good Day is the
most favorite instant
coffee brand

Overall, in the instant
coffee or ready-to-drink
coffee category, Good Day
ranks first.

In the café coffee category, 
Kopi Kenangan, Janji Jiwa, 
and Fore are the top three, 
with a significant percentage 
compared to other brands.

What instant coffee brand
do you consume?
n= 692 Gen Z consume instant coffee

42%

36%

34%

What ready-to-drink coffee
brand do you consume?
n= 241 Gen Z consume ready-to-drink coffee

71%

55%

46%

36%

What café coffee brand
do you consume?
n= 316 Gen Z consume café coffee

60%

56%

54%

36%

28%
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30% 
of Gen Z
spend 
IDR 10-25
thousand 
for a cup 
of coffee
n= 896 Gen Z consume coffee

Price is the main factor when choosing
coffee, but with a similar percentage, the
taste of the coffee is also an important factor.

What are your considerations
when choosing coffee?

Almost half of Gen Z women
look for mild coffee that is
safe for the stomach

How much do you spend on a cup of
coffee each time you buy or make one?

To get a cup of coffee, almost half of the
respondents prepare budget under IDR 10
thousand. Meanwhile, 1 in 5 Gen Z women spend
IDR 25-50 thousand on a cup of coffee.

50%
44%

29%
30%

16%
20%

3%
4%

2%
1%

48%

30%

18%

4%

1%

IDR 10-25k

IDR 25-50k

IDR 50-100k

More than IDR 100k

Less than IDR 10k47%

46%

34%

31%

28%

Price

Taste

Safe for the stomach

Smell

Availability

Male Female
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41%
60%

38%
53%

40%
45%

34%
40%

30%
33%

34%
29%

26%
36%

50%

45%

45% of Gen Z
women concern
about the risk 
of diabetes
n= 1155 Gen Z

60% of Gen Z women concern about
stomach and digestive issues. For 34% of
men, the health risks they worry about are
related to vision and respiratory health.

When it comes to
skin health, women
are more concerned
than men.

What health risks are
you concerned about?

Male
Female

42%

37%

32%

31%

31%

Stomach and digestion

Oral and dental health

Diabetes

Vision

Cholesterol

Respiratory (lung health)

Skin health32% of Gen Z only exercise
when they have free time
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Mental
Health

[03]
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61%

54%

38%

37%

29%

24%

19%

Which mental health experiences have you had 
in the past 6 months?

37% of Gen Z 
deal with anxiety

Among the behaviors that
suggest mental health
concerns, 61% of Gen Z
have reported experiencing 
sudden mood changes. 

n= 1155 Gen Z

Additionally, over half of
Gen Z are dealing with
sleep disorders, which
include difficulties falling
asleep or oversleeping.

Sleep disorder

Impulse control issues

Anxiety

Trauma

PTSD (post-traumatic stress disorder)

OCD (obsessive-compulsive disorder)

Mood swing
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62%
45%

57%
56%

42%
35%

39%
35%

32%
23%

29%
37%

25%
54%

No Kids
With Kids

60%

54% of Gen Z parents do not have enough personal time

62% of Gen Z who do
not have children
experience mental
illness due to worries
about the future.

n= 1037 Gen Z experienced mental illness

On the other hand, more
than half of Gen Z parents
feel mental distress
because of a lack of time
for themselves.

What has caused your 
mental health issues?

Worried about
the future

Financial issues

Social pressure

Inability to control
situations

Overload with
work or task

Overwhelmed

Limited
personal time

57%
41%
38%
31%
30%
29%

Both groups also
worry about
financial problems.
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51%
68%

52%
57%

44%
54%

38%
51%

33%
43%

26%
48%

38%
26%

45% of Gen Z will
avoid interacting
with others when
they feel mentally
unwell
3 out of 5 Gen Z address their
mental health concerns by sleeping.
Additionally, 48% of women cope by
eating their favorite foods, while 38%
of men focus on their hobbies.

Among Gen Z who experience mental
health issues but have not sought
therapy yet, the main reason is that they
feel they can handle it on their own,
and the other significant reason is
financial constraints.

What prevents you from
considering therapy or
counseling when feel
mentally unwell?
n= 965 Gen Z who have not had
therapy or counseling

48%

45%

25%

24%

23%

Can be handled on my own

Financial constraints

Lack of time

Don't know how to access it

Shy

59%

55%

49%

45%

38%

Listen to music

Scroll on social media

Be alone

Watch movies or TV shows

Sleep

What do you usually do when you
experience mental health issues?
n= 1037 Gen Z experienced mental illness

Male Female

Eat favorite foods

Focus on hobbies
38%

32%
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2% 6%

42% 40%

10% 4% 13%

35% 39%

9%

Half of Gen Z believe that healthcare
services can help address mental illness

n= 1037 Gen Z
experienced mental illness

How sure are you that healthcare services
can help address mental health issues?

Is access to mental health services
easily accessible?

Very not sure Not sure Neutral Sure Very sure Very hard Hard Not sure Easy Very easy

40% of Gen Z believe that healthcare
services, such as visiting a psychologist or
psychiatrist, going therapy, and taking
medication, can treat mental illness, and
10% of them are very confident about this.

When talking about access to
healthcare services, 39% of Gen Z
say that it is easy to access,
while 35% are unsure about it.
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Education &
career

[04]
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When asked about the purpose of
pursuing higher education, 71% of Gen Z
said to achieve a better career. 

Improving skills and knowledge was the
reason for 68% of Gen Z.

65% of Gen Z
go to college to
make their
families proud
n= 234 Gen Z university students

What is your
main purpose of
going to college?

67%
Develop personal 

potential

65%
Make 

family proud

64%
Improve quality 

of life

63%
Find broader job

opportunities

59%
Prepare for

professional challenges

71%
Achieve a 

better career

68%
Improve skills 
and knowledge

Gen Z Characteristics and Behaviors-2024 Jakpat Survey Report 2828



47%

After the pandemic, 
work systems tend 
to be more flexible. 

For Gen Z, the combination or hybrid
working type is the most popular with 
a percentage of 47%.

30%

23%
69% 60% 59% 53% 53% 51% 47%

1 out of 2 Gen Z
prioritize work-
life balance
n= 618 Gen Z workers and job seekers

Hybrid
working

Which one do you like?

Work from
anywhere

Work from
office

Gen Z who are already entering the workforce
prioritize salary and compensation as their
primary focus when searching for a job. 

Additionally, 3 out of 5 Gen Z place a high
value on a supportive work environment
and long-term career opportunities.

What is your priority when looking for a job?

Salary and
compensation

Supportive
work
environment

Long term
career
opportunities

Work-life
balance

Opportunity
to grow

Location or
work flexibility

Additional
benefits
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60%
63%

48%
51%

50%
48%

44%
51%

42%
42%

32%
29%

34%
25%

61%

49%

What are the challenges when
entering the workforce?

Male
Female

49%

47%

42%

31%

31%

Tough competition

Many job vacancy scams

Lack of work experience

Long and complex recruitment process

Pressure from sociental expectation

Lack of skills

Lack of guidance or mentoring

42% of Gen Z 
feel burdened by
job expectations
from those
around them
n= 618 Gen Z workers and job seekers

The biggest challenge in finding a job is tight competition.
Other obstacles include numerous job vacancy scams and a lack
of work experience.

Half of Gen Z women who are
looking for job or already
employed, complain about the long
and complex recruitment process.
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Finance &
investment

[05]
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64%
77%

64%
73%

46%
62%

45%
50%

45%
41%

40%
35%

27%
69%

65% of Gen Z's monthly
expenses go towards food
and daily needs, while the
same percentage is spent on
internet and telephone bills.

Looking at parental status,
Gen Z without children spend
more on entertainment, while
Gen Z parents spend
significantly on water and
electricity bills.

In terms of income sources, 41% of
Gen Z earn from pocket money and
salaries from their full-time job,
while 27% earn from freelance work.

Gen Z parents
spend more on
housing needs 65%

65%

48%

46%

44%

Internet and telephone bills

Transportation

Saving

Shopping for personal items 

Food and daily needs

What are your expenses in a month?

n= 1155 Gen Z

Entertainment

Electricity and water bills
40%

33%

Where does your monthly
income come from?

41% 41% 27%
Pocket
money

Salary from
full time job

Freelance

31% of Gen Z 
do not track
their monthly
expenses

No Kids With Kids
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68%
68%

63%
53%

54%
46%

41%
37%

34%
37%

36%
34%

45%
27%

68%

57%

35% 

Gen Z shares their reasons for saving. The top two purpose
is for emergency funds followed by long term investment.

Meanwhile, 45% of
 Gen Z men are saving for
wedding expenses.

What is your purpose for saving?
Male Female

50%

39%

36%

35%

35%

Emergency fund

Long term investment

Buy a house

Buy entertainment/hobby items

Vacation

Prepare for children funds

Wedding expenses

n= 526 Gen Z savers

                    of 
Gen Z are saving
for a wedding,
especially men
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43%

27% 27%

48%

9% 7% 7% 8% 6% 2%

86% of Gen Z plan
to buy a house

Regarding plans to
buy a house, 48% of
Gen Z parents are
already saving for it.

Meanwhile, 43% of Gen Z without
children, despite having plans to
buy a house, have not yet decided
when to start preparing.

n= 1155 Gen Z

Do you have plans to buy a house?
No Kids With Kids

Yes, but don't know
when yet

Yes, have been 
saving for this

Yes, but still focus on
other things first

Yes, in the next 
few years

Not sure, depends 
on financial situation

41% 30% 7%9% 5%
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22% of Gen Z
plan to sell assets
to buy a house

59%

47%

44%

69%
76%

34%
32%

31%
28%

25%
32%

27%
18%

24%
17%

16%
11%

72%

33%

Property price
increases

Buying a house
comes with various
challenges, and for
59% of Gen Z, the
biggest challenge
is limited funds.

n= 1061 Gen Z plan to buy house

Limited funds

What are the challenges
in buying a house?

Additional costs
(taxes, insurance, notary
fees, etc)

Personal savings are the main source
for 72% of respondents when buying a
house. For 32% of Gen Z women, they
rely on their partner/family's income.

What source of funds will
you use to buy a house?

Male
Female

30%

29%

22%

20%

13%

Personal savings

Income from side hustle

Salary or annual bonus

Partner or family's income

Investment funds or sold assets

Home Ownership Credit (KPR)

Support from family
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70%
75%

64%
68%

63%
60%

60%
71%

61%
61%

54%
60%

53%
54%

No Kids
With Kids

70%

The ideal location 
for 65% of Gen Z 
to settle is far from
disaster-prone areas
n= 1061 Gen Z plan to buy house

A safe and comfortable
environment is 
the ideal place for
 7 out of 10 Gen Z 
to settle in a house.

What kind of location is
ideal for a house?

Safe and
comfortable

Away from
disaster zones

Clean and green
environment

Near public 
facilities

Quiet

Easy access to
public transport

Close to the
city center

65%

62%

61%

55%

53% For 71% of Gen Z with children, prioritizing
house that close to public facilities like
schools or hospitals is important.

63%
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