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Fashion products are always at the top of purchases. The
2023 Jakpat report shows™ that purchases of fashion goods
were 88%. Although the demand has decreased by 79%,
purchases of fashion products are still number one.

Jakpat conducted a survey to find out the behavior and
habits of fashion product buyers in Indonesia. The report,
which involved 1168 respondents, shows what types of
clothes were purchased in 2024, their level of satisfaction,
and considerations in buying clothes.

*https://insight.jakpat.net/fashion-trends-2023/
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Research highlights

Most respondents have bought casual clothes by 2024, while 5 out of 10
people plan to purchase formalwear.

9 out of 10 people purchased fashion products online, with most of them
via e-commerce.

1 out of 4 people consider the price when buying footwear, followed by
the size and the model.

3 out of 10 people find information about luggage from online articles.

More than half of respondents bought hats, but interest in buying watches
is the highest.
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Research
details

Data collection

The survey was distributed to a total of 1168 respondents
The data were collected from 23rd-24th of October 2024
Margin of error below 5%

The questionnaires were distributed via Jakpat mobile app
Proportioned by Indonesian internet population
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Research Objective

To understand buyers’ behavior and attitude on fashion products,
especially on:

QOO S

Casual clothes Footwear Formalwear Luggage Accessories
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Demographic profile .........

7%  B% 7% 1% 6%  16%

Gender Occupation

17-19  20-24 25-29 30-34 35-39 40-43
Female 47% Freelancers - 18%
: Area*
SES
Entrepreneurs 14%
P ° Greater Jakarta 33%
o)
2% overs [N 1o 8%
Lower 8% No job - 8% *Area
o Greater Jakarta: Central Jakarta, West Jakarta, South Jakarta, East Jakarta,
North Jakarta, Thousand Islands Regency, Bogor City, Bogor Regency, Depok
City, Bekasi City, Bekasi Regency, Tangerang City, Tangerang Regency, South
Age cohort Parental status Tangerang City.
» Java: West Java (except Bogor City, Bogor Regency, Depok City, Bekasi City,
Bekasi Regency), Banten (except Tangerang City, Tangerang Regency, South
Gen Z o . o Tangerang City), Central Java, East Java, DI Yogyakarta.
(15-27 y.0) 47% No kids 60% e Outside Java: Big cities outside Java: Bali, Medan, Padang, Palembang,
: : : : Pekanbaru, Bandar Lampung, Samarinda, Balikpapan, Manado, Makassar,
M(Igse_rlglals 53% With kids 40% Jayapura.
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n= 1168 respondents

Types of fashion products Toutof 2 people bought
fashion products this year

Casual clothes 64%
59%
Types of category
53%
Footwear B
52%
Have bought [} Plan to buy
41%
Formalwear
51%
Fashion
Underwear 39%
40%
Beauty/Cosmetics
39%
Lugggage

36%
36% Households/Tools
7%

Accessories

31% Electronics/Gadgets

Kids' clothing 25

27%
Sportswear

w

0% Over half of the respondents have bought and plan to
buy fashion products. Most respondents have bought
34% casual clothes by 2024, while 5 out of 10 people want
to purchase formalwear for the next 6 months. In the
meantime, interest in purchasing Muslim clothing in the
future is higher than in purchasing sportswear.

Muslim clothing 25%

Traditional fashion
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n= 632 fashion product buyers

Most of respondents bought fashion products online

Where the fashion products were bought E-commerce platforms to buy fashion products

. Male Female n= 531 respondent bought fashion products via e-commerce

Official store on

63%
e-commerce 66% 64% 8 8%
45%
a7% 46% 45%

Reseller on e-commerce

The brand's TikTok Shop - 27% o N = o
27% ' TikTok Shop 44%
27%
Department store - . 25%
23% 9 out of 10 people purchased fashion
| | 249% products online, with most of them via
Market (clothing kiosk) -190/ 21% e-commerce. Meanwhile, a quarter of
respondents love to shop for fashion
19% roducts in department stores.
Outlet in mall - 039 21% P P
° Shopee is named the most used e-commerce
- 18% ° for online shopping for fashion products, with
Regular store 939 20 Yo a significant percentage difference from

Tokopedia and TikTok Shop.
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n= 406 casual clothes buyers

/5% of buyers focus on the price of casual clothes

Factors to buy casual clothes
B Genz | Millennials

: 67%
The price
81%

The material
77%

The model

72%

The size
68%

37%
The color
60%

Availability Ve

The brand

35%

Ojakpat Speed-to-Insight

715%
70%
65%
56 %
49%
29%
28%

Level of satisfaction with current casual clothes

1
Very dissatisfied

4
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Mean score
419

5
Very satisfied

Most casual clothes owners
are satisfied with the items
bought this year.

The price is the main
consideration when buying
casual clothes, especially for
Millennials. Meanwhile, 6 out
of 10 Gen Z focus on the
material when purchasing
casual attire.



n= 406 casual clothes buyers

The most favorite casual clothes item is t-shirt

Types of casual clothes
B Have bought ' n=406 [ Plantobuy n=370

69% /0%

(o)
48% 48% o1%

A41% 42%
34% 309

26% 939,

20%  19%

T-shirt Shorts Trousers Sweater Polo shirt Jacket Jeans House dress Pajamas Casual dress

It seems t-shirts have become a primary fashion necessity since
many respondents have purchased or plan to buy this item. 1 out of 3

people have bought polo shirts while half of the respondents plan to IDR 250-500 thousa nd eaCh

purchase trousers.

Almost 50% of respondents bought jeans clothes for
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n= 406 casual clothes buyers

3/% of respondents get information about casual clothes
from people around

Sources of information about casual clothes

B Male || Female

Recommendations from close ones =ZZ/% 37%
: e 39% )
The brand's InStagram acCoUNt e 0t 36%
Non-official TikTok accounts NI 2% - 31% Recommendations from close people such as family or friends,
——— are the most common reference when seeking information
Ratings & reviews from online articles _28/32% 30% about casual clothes. The next is through social media, with
5 men prefer to get the information from Instagram while
The brand's OffC'al ebste _SSA) (o) :
CIEERSTE R 25 29%  women love to search from TikTok
Non-official Instagram accounts E S4% 29%
The brand's TikTok account =7‘§97 28%
Reviews/testimonials from famous people =’ — 26%
_official Ti I 21% o i
Non-official TikTok accounts — T 15% Toutof 4 people listen about casual
I % lothes from fam I
Ads on mass media ——m 14°% clothes iro amous peopie
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n= 335 footwear buyers

2 out of 3 people consider about the size of footwear

Factors to buy footwear Level of satisfaction with current footwear
GenZ [ Millennials

65%
The price o
e T AL
: 55% 1 M 5

The size 6 6% Very dissatisfied Sonore Very satisfied

I, - 419

93%
The model o P : :

& MOCE _720/0 64% 84% of footwear owners are satisfied with the items bought this year.

599 1 out of 4 people consider the price when buying footwear, followed by
1 o o - o L] L] L]
The material 799 63% the size and the model. 72% of Millennials observe the material while
purchasing the footwear item.

The color a8% 55%

61%
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n= 335 footwear buyers

The most wanted footwear to buy is sneakers

Types of footwear
Have bought ' n=335 I Plantobuy n=323

59%
46% 46%
8% 36% 36%
32%
PASY 25%
23% 22% 22% 21%
19% 0 o 19% 20% °
I I I I ) I ) I ) I ) I
Sneakers Sports shoes Flip-flops Sandals Anti-slip sandals  Flat shoes Formal shoes Slippers Slip-on shoes Canvas shoes

Almost half of respondents purchased
sheakers and nearly 60% plan to buy them.
Other items that are also highly interested in
buying are sports shoes and sandals.

7 out of 10 respondents bought sports shoes for

under IDR 500 thousand each
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n= 335 footwear buyers

1 out of 5 people get information about footwear
from famous people

Sources of information about footwear

Male

Recommendations from close ones

The brand's official website

Ratings & reviews from online articles

The brand's Instagram account
Non-official TikTok accounts

The brand's TikTok account

Non-official Instagram accounts
Reviews/testimonials from famous people
Ads on mass media

Non-official YouTube accounts

B Female

37%
30%
29%
28%
28%
28%
26%
21%

15%

15%

3 out of 10 people get information about footwear on the brand's
official website. Over 40% of men listen to people around them when
buying footwear, while 1in 5 women find out via non-official YouTube
accounts such as reviewers or professionals.

\'/

Nearly 30% of people rely on ratings &
reviews from online articles when
buying footwear
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formalwear

Factors to buy formalwear
" Genz | Millennials

Level of satisfaction with current formalwear

The price

1 5
Very dissatisfied ___ Very satisfied

The model

The material

L)
lllllllll
||||||||||

The size

The color

e A 78% of
| *'-'---:5:;':;:;3;5 | - Millennials mind the model when
.-:;;5555;35,‘:3:. Ry purchasing business attire.

The brand

Availability

Fashion Buying: The Pré



Types of formalwear
" Have bought (n=262) [] Plan tobuy (n=316"

Formal shirt Formal pants Traditional Blazer Blouse Formal skirt
motif clothing

42% of respondents bought suits for

More than
IDR 250-500 thousand each

> - 2024 Jakpat Survey Report




formalwear

Sources of information about formalwear
B Female

Non-official Instagram accounts

The brand's Instagram account _ 34%
Non-official TikTok accounts _ 29%
The brand's official website _ 29%

Reviews/testimonials from famous people

Ratings & reviews from online articles

The brand's TikTok account

Recommendations from close ones

1 out of 4 people listen to
recommendations from close
Non-official YouTube accounts ones when buying formalwear

Ads on mass media




n= 244 |luggage buyers

50% of respondents consider color when purchasing

Factors to buy luggage

The price

The material

The model

The size

The color

The brand

Availability

Gen Z

22%

23%

Ojakpat Speed-to-Insight

28%

Bl Millennials

37%

49%

48%
51%

68%
71%

63%

57%

69%

68%

72%

69%
66%
63%
61%

50%
30%
26%

Level of satisfaction with current luggage

Mean score
4,24

5

Very dissatisfied Very satisfied

Most luggage owners are satisfied with the items bought this year.

The price is the biggest factor when buying luggage, followed by the
material and the model. 72% of Millennials consider the size of the item,
while 48% of Gen Z on the color.

o momemAm e Ta
- :':'#ﬁ'ﬁqu’ﬁ'\.' .
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n= 244 luggage buyers

The sling bag Is the most popular

Types of luggage

55% 539,

33%
29%

33%
30%

Have bought

34%
29%

Sling bag Handbag Backpack

The sling bag is the most purchased luggage

this year, followed by handbags and backpacks.

More than 30% of respondents plan to buy
bag accessories next time, such as bag
charms or bag pins.

Ojakpat Speed-to-Insight

n=244

32%
pASY

Shoulder bag

1 out of 4 respondents bought a suitcase for

IDR 1-2,5 million

I Plantobuy n=224

Mini backpack

32% 32%
AV 22%
18% o
15% - 15% 14%
Tote bag Clutch Short-handled Bag accessories  Suitcase
bag
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40% of men get information about via

the brand's website

Sources of information about footwear

Male

Non-official TikTok accounts
Reviews/testimonials from famous people
The brand's official website

The brand's Instagram account

Ratings & reviews from online articles

The brand's TikTok account

Non-official Instagram accounts
Recommendations from close ones

Ads on mass media

Non-official YouTube accounts

Ojakpat Speed-to-Insight

B Female

38%
I
26%
I :5
40%
I -5
37%
I 25
23%
I :
31%
I -
24%
I 25
26%
I 2
19%
I s
19%

T

36%
31%
31%
31%
29%
29%
25%
25%
16%
14%

n= 244 luggage buyers

More than 30% of people search for luggage information online.

Men tend to rely on non-official TikTok accounts and women pay attention
to reviews/testimonials from famous people such as artists, influencers, or
public figures.

,k,iuk 3 out of 10 people find
information about luggage from

online articles
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The price of

The price

The model

The material

The color

The size

The brand

In trend

Factors to buy fashion accessories
GenZ [ Millennials

43%

48%

31%
48%

29%
28%

32%
24%
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64%

S7%

61%

56%

75%

69%

70%
64%
54%
53 %
41%

28%
27%

n= 225 accessory buyers

IS a big consideration for Millennials

Level of satisfaction with current fashion accessories

1
Very dissatisfied

5
Very satisfied

Mean score
417

8 out of 10 accessory owners
are satisfied with the items
bought this year.

/7 out of 10 people said the
price is the main consideration
when purchasing fashion
accessories, followed by

the model and the material.
27% of respondents bought
a particular accessory
because it was trendy.
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n= 225 accessory buyers

Watches are the most wanted to buy

Types of fashion accessories

Have bought (n=225 . Plan to buy (n=233

56% 56%
46% 45%
43% ° 9
407 a0% 4% 37% 37%
339% 35% 35%
27% 28%
23% 0 0
I 22% 22% 20% 20%
Hat Glasses Socks Watches Belts Bracelets Rings Necklaces Hair ties Hair clips

This year, more than half of respondents bought hats,
but interest in buying watches is the highest.

Other purchased accessories were glasses and socks. I D R 1 — 2, 5 m i I I i onNn eacC h

1in 3 people plan to buy a ring in the future.

23% of respondents bought necklaces for
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n= 225 accessory buyers

3/% of women get information about
from famous people

Sources of information about fashion accessories
Male [} Female

: . 27% o
Reviews/testimonials from famous people EEE— 32%
e 26% )
Non-official TikTok accounts ————m {o/A
. 28% (o)
Recommendations from close ones ———— {o/A
I 34% (o)
The brand's TikTok account L 29 %o
Non-official Instagram accounts 255/3% 27% . .
I More than 32% of accessory buyers tend to seek information about
Ratings & reviews from online articles _243’77 L YA these items from reviews/testimonials from famous people. Some of
- them also rely on TikTok, whether from the brand’s account or not.
The brand's official website — - 25%
The brand's Instagram account 2% 18% 1 1 i
I 5 A quarter of respondents find information
" 21% o -
Non-official YouTube accounts o0 = 17% about fashion accessories from the brand'’s
Ads on mass media El 16% official website
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We value your feedback! Do it with your
Help us improve phone - Scan QR
our future reports by sharing
your thoughts.

CLICK HERE
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https://bit.ly/Jakpatsatisfaction

GET THE RIGHT INSIGHT
AT THE RIGHT TIME

Over IM+ managed mobile panelists in Indonesia

DESIGN RESEARCH

Create your own research.

Formulate questionnaire
with guidance from our
research expertise

Connect Your Business & Panelist Real Time

&)

TARGET AUDIENCE

Reach your specific segment
easily within our managed
community panelists across
Indonesia & pay affordably

7

GET RESULT

Sit back and relax while
our system collect
responses across

Indonesia in real time
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Discuss further about this report with us.
Book your time now!

@ partner@jakpat.net

@ +62 274 2923 340

@ wa.me/+62 821 3719 1522

@ https://jakpat.net

Send your survey to Jakpat panels and
get your report within 2-3 hours
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