YOUTUBE



YOUTUBE: ADVERTISING AUDIENCE OVERVIEW

THE POTENTIAL AUDIENCE THAT MARKETERS CAN REACH WITH ADS ON YOUTUBE -
NOTE: fLEASE READ THE IMPORTANT NOTES ON COMPARING DATA AT THE START OF THIS REPORT BEFORE COMPARING DATA ON TH HART WITH PREVICUS REPORT INDONESIA
TOTAL POTENTIAL REACH YOUTUBE AD REACH YOUTUBE AD REACH QUARTER-ON-QUARTER CHANGE YEAR-ON-YEAR CHANGE IN
OF ADS ON YOUTUBE vs. TOTAL POPULATION vs. TOTAL INTERNET USERS IN REPORTED YOUTUBE AD REACH REPORTED YOUTUBE AD REACH

143 50.2% 67.3% 0% +2.9%

MILLION [UNCHANGED] +4.00 MILLION
SHARE: FEMALE YOUTUBE SHARE: MALE YOUTUBE ADOPTION: OVERALL YOUTUBE ADOPTION: FEMALE YOUTUBE ADOPTION: MALE YOUTUBE
AD REACH AGED 18+ vs. OVERALL  AD REACH AGED 18+vs. OVERALL ~ AD REACH AGED 18+vs. OVERALL ~ AD REACH AGED 18+ vs. FEMALE AD REACH AGED 18+ vs. MALE
YOUTUBE AD REACH AGED 18+ YOUTUBE AD REACH AGED 18+ POPULATION AGED 18+ POPULATION AGED 18+ POPULATION AGED 18+

47.3% 52.7% 62.7% 66.3%

SOURCES: GOOGILE'S ADVERTISING RESOURCES; KEPIOS ANALYSIS. NOTES: AGE AND GENDER DATA ARE ONLY AVAILABLE FOR "FEMALE" AND “MALE YERS AGED 184 WRCE DATA FOR REACH BY GENDER we
MAY NOT SUM TO PUBLISHED TOTAL SO FIGURES FOR ADOPTION BY GENDER MAY NOT CORRELATE WITH FIGURES FOR GVERALL ADCPTION. ADVISORY: REACH MAY NOT REPRESENT UNIGUE INDIVIDUALS
OR MATCH THE TOTAL ACTIVE USER BASE, VALUES COMPARING REACH WITH POPULATION AND INTERNET USERS MAY EXCEED 1 WUETO USER AGE MISSTATEMENTS, DUPLICATE AND FAKE ACCOUNTS are, (O)Meltwater

DIFFERING RESEARCH DATES, AND CHANGES IN RESIDENT POPULAT a COMPARABILITY: BASE REVISIONS. VALUES FOR CHANGE OVER TIME MAY BE DISTORTED. SEE NOTES ON DATA SOC|0I



YOUTUBE: REPORTED ADVERTISING REACH

TOTAL POTENTIAL AUDIENCE REACH OF ADS ON YOUTUBE, AND CHANGE IN REPORTED REACH OVER TIME
NOTE: | ¢ T NOTES | RIN I {E RTOF T REPORT B APARING | ) )

139 M 139 M 139 M 139 M 139 M 139 M 139 M

INDONESIA

143 M 143 M

JAN APR JUL JAN APR JUL
2023 2023 2023 2023 2024 2024 2024

SOURCES: GOOGLE'S ADVERTISING ¥ ) £ OS5 ANA| NOTES: ERE LETTERS ARE SH NEXT TO FIGURES ABDVE BARS, "K' DENOTES THOUSANI A NOTES M IS, AND "B

e DEL ILIONS. WHERE NO LETTE RESENT, VALUES ARE SHOWN AS 15, ADVISORY: REACH MAY NOT REPRESENT UNIGUE INI Al R MATCH THE TOTAL Al £ USER BASE COMPARABILITY: |!
ADDITION TO CHANGES IN ACTIVE USER NUMBERS RCE DATA ONS A IS MAY RESULT IN MEANINGFUL CHANGES IN | RTED REATH, WHICH MAY SIGNIFICANT ALUES
‘ ER TIME. SEE NOTES ON DATA

JAN
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YOUTUBE: ADVERTISING AUDIENCE PROFILE

SHARE OF YOUTUBE'S ADVERTISING AUDIENCE BY AGE GROUP AND GENDER -

NOTE: PLEASE READ THE IMPORTANT NOTES ON COMPARING DATA AT THE START OF THIS REPORT BEFORE COMPARING DATA ON THIS CHART WITH PREVIOUS REPORTS INDONESIA

12.7%

1.1%
e 10.1%
9.1%
8.5%
7.3%
6.3%
40%  A2n
29% g4y,

FEMALE MALE FEMALE MALE FEMALE MALE FEMALE MALE FEMALE MALE FEMALE MALE

18 - 24 25 - 34 35-44 45 - 54 55 - 64 65+
YEARS OLD YEARS OLD YEARS OLD YEARS OLD YEARS OLD YEARS OLD

SOURCES: GOOGLE'S ADVERTISING RESOURCES: KEPIOS ANALYSIS. NOTES: AGE AND GENDER DATA ARE OMNLY AVAILABLE FOR "FEMALE* AND “MALE" LISERS AGED 18+, BUT GOOGLE'S RESOURCES ALSC we
PUBLISH A VALUE FOR TOTAL A VALLUES SHOWN HERE REPRESENT SHARE OF TOTAL AUDIENCE, SO WILL NGT SUM TO 100%. ADVISORY: VALUES MAY NOT MATUH S5HARE OF TOTAL ACTIVE USER BASE

@ USER AGE MISSTATEMENITS MAY DISTORT SCURCE DATA. COMPARABILITY: SOURCE DATA INCONSISTENCIES MAY MEAN THAT VALUES SHOWN HERE DO NOT CORRELATE WITH VALUES SHOWN ELSEWHERE are- (O) MG'tWGter
IN THIS REPORT, BASE REVISIONS. SEE NOTES ON DATA SOC|GI




TOP YOUTUBE SEARCHES

QUERIES WITH THE GREATEST YOLUME OF YOUTUBE SEARCH ACTIVITY BETWEEN O1 JANUARY 2024 AND 31 DECEMBER 2024 -

INDONESIA

# SEARCH QUERY # SEARCH QUERY INDEX

01 LAGU 100 11 IKAN 9

02 D) 44 12 AYAM 9
03 KARAOKE 44 13 KUCING 8
04 FILM 37 14 FF 8
05 DANGDUT 16 15 MUKBANG 7
06  UPIN IPIN 15 16  LIVE MACAU 7
07 MOBIL 13 17 DHOT DESIGN 7
08 SHOLAWAT 13 18  LAGU ANAK ANAK 7
09  SAKURA 12 19  BOBOIBOY 7

10 HANTU 11 20  ANAK-ANAK 7

SOURCE: - SLE TREN JASE( | SEARCHE ! TED ON YOUTURE BETWEEN 01 JANUARY 2024 ANI JECEMBER { NOTE: ANY SPELLING FRRORS OR ANGUAGE It MNSISTENCIES we
ARCH G ES ARE AS PURLISHED RY GOOGLE TRENDS, AND ARE SHOWN “A5 15°, T IABIF READERS T ENTIFY POTENTIAL CHANGES IN HOW PEOPIE ENTER WRITTEN LANGUAGE IN DIGITA
@ OOGIE SORS NIOT PUIBUSH ABSOIUTE SUARCH VOILIMES. BUT THE “INDEX® COLUMN SHOWS GHLATIVE SEARCH VOLOMES LOR BACH GUERY COMPAREO WITH THE SeARCH VeUME OF e | CIT ) I <{O> Meltwater

QUERY, ADVISORY: GOOGLE TRENDS USES DYNAMIC SAMPLING, 5O RANK ORDER AND INDEX VALUES MAY VARY DEPENDING ON WHEN THE TOOL IS ACCESSED, EVEN FOF SOCIO




