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GUIDANCE ON TRENDS IN TIKTOK DATA

Our analysis of the potential advertising reach data published in TikTok’s own tools
has identified some unusual trends over recent months, and the figures for some
geographies have seen large and unexpected declines. However, our analysis of third-
party data indicates that there has been no equivalent decline in actual platform
use during the same time period. As a result, we believe that the declines in TikTok’s
published ad reach data are likely due to “source corrections” — potentially involving
the removal of duplicate accounts, false accounts, and accounts that engage in
inauthentic behaviour — and / or a change in the company’s reporting methodology.
Consequently, readers should not interpret any decline in reported TikTok ad reach as
being representative of any change in actual TikTok use. However, we've included the

platform’s published figures “as is”, o enable readers to form their own judgements.



TIKTOK: ADVERTISING AUDIENCE OVERVIEW

THE POTENTIAL AUDIENCE AGED 18+ THAT MARKETERS CAN REACH WITH ADS ON TIKTOK -
NOTE: PLEASE READ THE IMPORTANT NOTES ON COMPARING DATA AT THE START OF THIS REPORT BEFORI MPARING DATA ON THIS CHART WITH BREVICUS REPORT: INDONESIA
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TIKTOK: REPORTED ADVERTISING REACH

TOTAL POTENTIAL AUDIENCE REACH OF ADS ON TIKTOK, AND CHANGE IN REPORTED REACH OVER TIME -
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TIKTOK: ADVERTISING AUDIENCE PROFILE

SHARE OF TIKTOK'S ADULT ADVERTISING AUDIENCE AGED 18+ BY AGE GROUP AND GENDER
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