MEDIA USE S

THE PERCENTAGE OF INTERNET USERS AGED 16+ WHO CONSUME EACH MEDIA TYPE -

INDONESIA

SOCIAL MEDIA 97.8%

INTERNET: MOBILE PHONE 96.6%

TV: LINEAR OR BROADCAST 87.3%

INTERNET: LAPTOP, DESKTOP, OR TABLET 84.7%

MUSIC STREAMING 72.4%

PRESS: ONLINE 70.5%

PODCASTS 69.7%

TV: STREAMING OR ONLINE 68.5%

64.0%

PRESS: PHYSICAL PRINT 54.3%

RADIO: BROADCAST 52.0%
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