Ads must reflect a
resonating
personal interest
or value to gain
attention

44% of Gen Zs and Millennials tune out ads
from unfamiliar brands, while 35% of Gen Zs
are less interested in ads that do not resonate

with their needs/values.
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What usually makes you less interested in watching ad
In your social media?

Don't know the brand

Don't use their product

The ad is only about the product

The ad uses an unknown model

The ad is about discounts
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